
CATEGORY: CONSUMER EDUCATION- GENERAL 
 

Call No. Author Title Description Publisher/Year Copies 

10.0 A American Express 

FINANCIAL 
RESPONSIBILITY: AN 
EDUCATION ACTION KIT 

Reproducible information on understanding creidt 
and credit terms, credit practices, and credit rights.  
Also included are handouts and brochures, a credit 
brochure in Spanish, special materials for students 
and 20 student English dictionaries with consuemr 
tips to distribute. 1993  1

10.0 C 
Chang, Carol L & 
Izumi Catherine BEING 18 LOCAL STYLE 

New rights, new rules.  Basic and legal information 
upon ones 18th birthday. 1989  1

10.0 COG Coghill, Carrie 
WHAT’S YOUR 
INVESTING IQ?    1965 1

10.0 CON 
Consumer 
Education of Hawaii 

BASICS OF SAVING AND 
INVESTING: A TEACHING 
GUIDE    1998 1

10.0 DOE 
Department of 
Education - Hawaii 

CONSUMER NEWSPAPER 
LESSONS  

20 Lessons produced by teachers of the various 
chapters of Delta Kappa Gamma. ------  2

10.0 FCEE

Florida State 
University Council 
on Economic 
Education 

FISCAL FITNESS FOR 
STUDENTS: HOW TO 
HAVE PAYING POWER 

This book gets you started by exercising your control 
capabilities with paying power.  Sections include: 1) 
Getting Started, 2) Exercising Your Paying Power, 3) 
Flexing your Credit Muscles, and 4) Intelligent Use 
of Money. 1986  1

10.0 FED 
Federal Reserve 
Bank of St. Louis 

TEACHING ABOUT 
CREDIT: ACTIVITIES FOR 
SECONDARY CLASSES    1984 C1



10.0 G Garmen, Thomas E. 
CONSUMER ECONOMIC 
ISSUES IN AMERICA    1995 1

10.0 LIM Lim, Lloyd 
INTRODUCTION TO 
FINANCE    1999 C1

10.0 M 

Money 
Management 
Institute 

YOUR GUIDE FOR 
TEACHING MONEY 
MANAGEMENT 

This guide can be sued to develop a broad consumer 
economics program to teach a single unit or to 
incorporate money management concepts into 
various subject matter areas.  It is suitable in 
adapting to the needs, interests, experience, age and 
ability levels of a group. 1988  1

10.0 P 

Proctor and Gamble 
Educational 
Services 

DECISIONS ABOUT 
PRODUCT SAFETY 

Units in different subject areas demonstrate 
complexities of the decision making process in 
product development as it relates to product safety. 1990 1 

10.0 STU  

THE WORLD ECONOMY : 
Resources, Location, Trade, 
Development    1998 C1

10.0 W 

Warmke, Roman F. 
& Wyllie, Eugene 
D. 

CONSUMER ECONOMICS, 
10TH EDITION 

An overview of roles of individuals, businesses, 
government, and foreign trade on the American 
economy.  Special emphasis is placed on the 
consumer activities of buying, earning, borrowing, 
investing, and insuring. 1983  1

 


