CATEGORY: CONSUMER EDUCATION- SECONDARY

Brenneke Hamill ~|[DECISIONS : MAKING 1985 2
PERSONAL CHOICES 1985 2
10.1B Teacher’s Guide 1985 2
‘Workbook
10.1 C  |Changing times DECISIONS: MAKING Aim of workbook is to teach individuals to make 1985 2
Educational Service PERSONAL ECONOMIC intelligent decisions about how to use personal and
CHOICES, WORKBOOK national resources and prmote economic literacy.
10.1 C  |Changing times DECISIONA: MAKING 1985 1
Educational Service PERSONAL ECONOMIC
CHOICES, TEACHER'S
GUIDE
10.1 D |Donnelly, Mary SKILLS FOR CONSUMER |A workbook preparing secondary students to be 1993 1
Queen SUCCESS, 3RD EDITION [successful consumer in our society with a HOW TO
format.
10.1 F Forkner, Jerry &  [CONSUMER EDUCATION: [The model lessons in this handbook are organized {1989 1
Gail Schatz LEARNING ACTIVITIES into 7 topic ares: 1) Basic economics of the
marketplace, 2) Financial Management and credit,
3) Consumption and Conservation, 4) Purchasing, 5)
Advertising and the consumer, 6) Consumer
Protection and 7) Government and the Consumer.
10.1 FCEE|University of FloridalA CURRICULUM GUIDE  [The purpose of this unit is to show students that 1987 1
Council on FOR TEACHING many wise financial decisions will depend upon their
Economic EOCNOMICS AND knowledg eof how interest is calculated. Factors
Education CONSUMER EDUCATION: |other than the rate of interest will determine the
INTEREST HIGH SCHOOL |amount of interest paid or earned; these factors are

presented.




10.1 FCEE|University of Florida A CURRICULUM GUIDE  [This unit is designed to: 1) Familiarize the student {1987
Council on FOR TEACHING with various types of homes, 2) Describe methods of
Economic EOCNOMICS AND choosing a home, 3) Familiarize the student with the
Education CONSUMER EDUCATION: [services of a real estate broker, 4) Describe the
BUYING A HOME, HIGH |procedure involved in purchasing a home, and 5)
SCHOOL Define the terms involved in choosing and
purchasing a home.
10.1 FCEE|University of FloridalA CURRICULUM GUIDE  [This unit is designed to: 1)Define the role of the 1984
Council on FOR TEACHING shopper, 2) Familiarize the consumer with consumer
Economic ECONOMICS AND legislation that benefits, as well as protects consumer
Education CONSUMER EDUCATION: [rights, 3) Show consumer numerous ways to shop,
COMPARISON SHOPPING, |what to look for when shopping, ways to save, and
HIGH SCHOOL most importantly, how to become a comparison
shopper.
10.1 FCEE|University of Florida A CURRICULUM GUIDE  [This unit defines advertising, regulatory agencies, 1986
Council on FOR TEACHING describes different points of view, techniques, and
Economic ECONOMICS AND explains historical factors, costs, differences between
Education CONSUEMER government and industry self-regulation.
EDUCATION:
ADVERTISING, HIGH
SCHOOL
10.1 FCEE|University of FloridaA CURRICULUM GUIDE  |This unit is designed to identify users of credit, types |1984
Council on FOR TEACHING of credit, and sources of credit. It shows consumers
Economic ECONOMICS AND how to establish, obtain, and maintain credit,
Education CONSUEMER identify advantages, disadvantages, alternatives, and

EDUCATION: CONSUMER
CREDIT, HIGH SCHOOL

costs of credit. It also familiarized the student with
credit legislation.




10.1 FLA |Florida State BUYING AND SELLING A draft version a a worktext that was field tested on {1974 1
University Council wise buying.
on Economic
Education
10.1G  |Green, Hayden D. |[CONSUMERS IN THE A textbook centerin on 4 topics: 1)Decision Making, [1993 1
ECONOMY 2)Financial Management, 3)Resource Management,
and 4) Economic Understanding. The role of the
consumer, worker, and citizen is presented in the
broader global marketplace. It is also
multidisciplinary in approach.
10.1H  |Herman, Patricia L. MANAGING YOUR MONEY|A consumable workbook which emphasized 1982 1
functional skills in money management. It is written
with 3 major goals: 1) To provide a basic knowledge
in budgeting, banking, and insurance, 2) To develop
daily living skills in areas of money management, and
3)To facilitate independence in daily living skills.
10.IN  |Norman, Natalie [IN THE MONEY: A USER  [This workbook is written to educate and inspire you |[1986 1
FRIENDLY GUIDE TO in being a master with your money.
MONEY MANAGEMENT
10.0 PRO |Proctor and Gamble ADVERTISING AND THE 1990 2
ECONOMY
10.1Q  |Quercus CONSUMER SKILLS FOR  [The activities build on words and facts consumers {1987 1 each
Corporation TEENAGERS, ACTIVITY  |should know.
BOOK, & TEACHER’S
GUIDE
10.1Q  |Quercus Coporation CONSUMER SKILLS FOR  [Exercises in the activity book help students learn 1987 1 each

LIVING ON YOUR OWN &

ACTIVITY BOOK

words they need to know for the text. This text and

activity book will give students practice livig on their




own. The practice is in earning a certain income,
then planning how you will spend it.

10.1Q

Quercus Coporation

BUDGETING AND
SPENDING SKILLS 1 &
ACTIVITY BOOK

Upon completion of the text, the students will be
more aware of their roles, rights, and responsibilities
as consumers, know specific consumers skills relevant
to teenagers, know vocabulary necessary for
consumer decision-making, and be aware of certain
resources available to help consumers. Skills are
taught in the areas of budgeting small amounts of
money, comparison shopping, using advertising,
reading labels, layaway plans, and using consumer
agencies and business groups.

1988

1 each

10.1Q

Quercus Coporation

BUDGETING AND
SPENDING SKILLS 2 &
ACTIVITY BOOK

Upon completion of the text, the students will be
more aware of their responsibilities for using money
to take care of themselves in preparation for leaving
home and living on their own. Students will develop
the skill of budgeting their income. Students will
also develop skills in comparison shopping for banks,
loans, housing, and other goods and services, and will
learn to plan for goals and education.

1988

1 each

10.1R

Roman & Finch

FAMILY FINANCIAL
MANAGEMENT

Ten basic principles of sound family financial
management is explored with the basic concepts in
bold type throughout the simulations. Performance
objectives, pre-test, and post-tests are provided.

1990

10.1 W

Wilkins, Sondra R.

ADVERTISING - READ &
BUY WISE

A lesson plan outlining a 2-week course in
advertising.

1975




10.1 W

Wylle, Eugene D.

ABRIDGED CONSUMER
ECONOMICS

This text provides an overview of the role of
individual business, government, foreign trade in the
American Economy. Earning income, consuming,
and performing as a citizen (voter) are carefully
examined. Special emphasis is placed on consumer
activities of buying, saving, borrowing, investing, and

insuring.

1988




