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BACKGROUND AND METHODOLOGY 
 
QMark Research & Polling was commissioned by the Hawaii Educational Network 
Consortium in conjunction with the Hawaii Association of Independent Schools, Hawaii 
State Department of Education and the University of Hawaii to conduct this research.   
 
The major objectives of this research are to: 
 

1. Understand viewer perceptions of current educational access program 
offerings on cable TV. 

2. Obtain reliable information on the knowledge, usage, needs, unmet needs 
and barriers to utilization of technology, including cable TV and the 
Internet, for K12 education, post-secondary education, professional 
development and training. 

3. Estimate the magnitude of the general potential demand for K12 
education, post secondary education, professional development and 
training on a statewide and island specific basis. 

4. Explore the specific potential demand for education and training in critical 
shortage areas and emerging industries such as education, health care, 
career tech, bio-sciences, information technology and digital media. 

5. Identify and explore the various factors impacting enrollment in 
educational programs offered by public and private institutions, including 
barriers, competition, perceptions of institutions, sources of information, 
demographic factors and technology. 

6. Understand the specific needs and geographic dynamics of each of the 
islands of Hawaii 

 
The specific areas of inquiry are identified in the questionnaire and in the discussion of 
findings in the following sections of this report. 
 
Sampling utilized a stratified random sample design conducted by Random Digit Dialing 
(RDD) telephone system using Computer Assisted Telephone Interviewing (CATI) 
software.  In random digit dialing, households are selected at random within specific 
calling prefix areas.  QMarkÕs custom program enabled us to reach unlisted and 
unpublished numbers as well as those listed in the telephone directories.  Some selected 
numbers were disqualified because the number was invalid (disconnected, business, etc.), 
or a fax or an answering machine, or a cellular number.   
 
Initial screening of households was done to determine the age of respondent and 
residence in Hawaii.  In addition, there was a screening question about current 
employment to identify teachers.  Once the island and sub-island quotas were filled, 
screening continued to obtain a total of 200 completed interviews with teachers. 
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The sample size for each stratum is as follows: 
 
 Strata   Number % Point Sampling Error 
 
 Oahu Leeward * 300  5.8  
 Oahu Other  303  5.8 
 Hawaii-East  300  5.8 
 Hawaii-West **  301  5.8 
 Maui (county)  501  4.5 
 Kauai   401  5.0 
 Total State  2106  2.1 
 

¥ Leeward Oahu covers the geographic area from Aiea to Waianae to Wahiawa. 
¥ West Hawaii includes the geographic area from Kau to North Kohala 

 
In order to produce the final statewide data that is representative of the population by 
size, weights were prepared and utilized in analyzing the data.  

 
The sampling error, as shown in the above table, for a sample size of 300 interviews 
assures a maximum sampling error of approximately +/- 5.8 percentage points at the 95 
percent level of confidence and a power of 80%. The table illustrates the sampling error 
for each island, sub-island and for the total sample.   The sampling error for the total state 
is 2.1 percentage points. 
 
The fielding process included professional, experienced QMark interviewers to conduct 
this study.  A training session was held for all participating interviewers before the 
fieldwork actually began.  Training consisted of a review of professional interviewing 
techniques and a detailed, item-by-item explanation of the content and objectives of the 
questionnaire itself. 
 
Practice interviews were conducted during the session so that each interviewer became 
thoroughly familiar with the instrument before any respondents are contacted by 
telephone.  We conducted pre-test screening interviews and in-person interviews prior to 
the start of fieldwork to review the survey instrument as well as interviewing protocols. 
 
The telephone survey was handled through QMark's in-house calling center, which is part 
of our Honolulu offices.  In-house telephoning offers the maximum assurance of control 
and validity in this type of study, through a combination of continuous supervision and 
ready access to project staff.  A supervisor was present during all telephoning to respond 
immediately to any unexpected questions from respondents, and guarantee that the 
questionnaires were being administered accurately.  
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The calling center is equipped with a bank of 20 telephone stations equipped with CATI 
software.   QMarkÕs CATI software consists of the most recent version of Sawtooth 
software that includes various advanced features.  It allows for screening of responses for 
consistency, completeness and within range.  Also, it maintains a calling log that assures 
that sampled telephone numbers that are not contacted are followed-up at different times 
and on different days to assure the greatest response rate.  Each telephone number was 
given a completion code that allowed managers to see the non-responses and responses 
by category.  Supervisors monitored on-going interviews for quality assurance.  Thus 
CATI assured the highest level of quality and the most efficient and complete utilization 
of the sample, achieving the best response rate.       
 
Interviews were conducted between the hours of 5pm to 9pm during weekdays, 9am to 
9pm on Saturdays and 9am to 5pm on Sundays.  We find these hours to be most effective 
and unobtrusive.  In order to reach households during the telephone screening process, 
we make every effort to minimize incompletes by making accommodations such as 
calling back at the time convenient for the respondent.   If we did not reach a household 
during three attempts, we will made additional attempts during weekday daytime hours to 
capture night workers or other persons not available in the evening.  If we do not reach 
anyone during this last attempt, we left a brief message on answer machines we reached 
asking an adult in the household to call us at their convenience to participate in an 
important survey.  This technique has proved successful in increasing response rates. 
 
Confidentiality was kept and enforced at all levels of our project management.  We 
explained respondent confidentiality and aggregate reporting of information in the survey 
introduction to respondents.  This is in line with the federal guidelines regarding the 
protection of human subjects.  All interviewers assigned to this project signed a 
confidentiality statement promising to respect the confidentiality of respondents and the 
resulting data.   
 
Fielding began January 22, 2006 and ended April 13, 2006. 
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SUMMARY OF FINDINGS 
 
CURRENTLY TAKING CLASSES 
At the outset of the study each respondent was asked if they are currently taking any 
classes, courses, seminars or workshops.  Overall, one in ten (11%) respondents is 
currently enrolled in some sort of class. 

11%

89%

0%

20%

40%

60%

80%

100%

Currently attn class Not attending

 
!  Oahu residents (12%) are nearly twice as likely to be currently attending some 

sort of class, seminar or workshop compared to their Neighbor Island counterparts 
(7%). 

 
!  Once respondents hit 35 the likelihood of them currently being enrolled in some 

sort of class drops significantly.  Among those under this age, 25% are currently 
enrolled in a seminar, class or workshop.  By comparison, this number declines to 
6% among those 35 to 54 and dips further to 5% among those over 55. 

 
!  Single respondents (15%) are more likely to be attending a class of some sort than 

their married counterparts (7%). 
 

!  Teachers (12%) are no more likely to be currently taking any classes or 
workshops than non-teachers (10%). 
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Probability of Taking Courses/ 2yrs 
Those respondents not currently taking any courses, classes, seminars or workshops were 
then asked the likelihood they will be doing so in the next two years.  They were asked to 
quantify the probability of this using a four-point rating scale with very likely being 
assigned a value of four and very unlikely being assigned a value of one.  The table 
below shows the percent results as well as the mean or average score.  The higher the 
mean score the greater the likelihood they will be taking a class during this timeframe. 
 
 N=1932 
Very likely 19% 
Somewhat likely 18% 
Somewhat unlikely 18% 
Very unlikely  45% 
  
MEAN 2.1 

 
Nineteen percent of this segment says it is very likely they will be enrolled in a course, 
class, seminar or workshop within the next two years.  Another 18% each are unsure at 
this point either somewhat likely or unlikely to sign up for this type of continuing 
education.  Nearly half (45%) of this segment believe it is very unlikely they will sign up 
for any type of continuing education.  These percent scores result in a mean or average 
score of 2.1 out of a possible 4.0. 
 

!  Teachers (50% very likely) not currently enrolled in any classes or workshops are 
much more likely to be signing up for some sort of continuing education over the 
next two years than are non-teachers (15% very likely) in this segment. 

 
!  The likelihood of continuing their education declines as respondents get older.  

Among those under 35 who are not currently enrolled in a class, 32% say itÕs very 
likely theyÕll be continuing their education in some form or another.  This number 
drops to 20% among those 35 to 54 and bottoms out at 10% for those over 55 
years of age. 

 
Next, those respondents who answered the question above were asked why they felt the 
way they did. 
 

Very likely/ Somewhat likely 
N=739 

Very Unlikely/ Somewhat unlikely 
N=1196 

Planning to enroll   36% 
Required of job/position  12% 
If something interests me IÕll 
   go back to class   11% 
Want to learn   11% 

Finished school/graduated   38% 
Too busy/ no time   27% 
Too old     19% 
Personal issues    7% 
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Among those who believe there is at least a possibility they will be continuing their 
education in one form or another, 36% are currently planning to enroll in the near future.  
Twelve percent of this segment will likely continue their education because their job 
requires it.  Eleven percent of this segment will return to classes if they find a subject that 
interests them while another 11% say a desire to learn and better themselves is a driving 
force in getting them to sign up for classes. 
 
At the opposite end, those respondents that feel it is at least somewhat unlikely theyÕll 
return to school cite the fact that they already completed or graduated from school (38%) 
as the primary reason for not taking any more classes.  One in four (27%) cite time 
constraints, theyÕre simply too busy as a deterrent while 19% feel theyÕre too old to take 
another class. 
 
Location 
Those respondents who are currently enrolled in a class, course, seminar or workshop as 
well as those who indicated they were likely to continue their education in the next two 
years were asked where they would be/are attending. 
 
 TOTAL 

N=908 
ATTN CLASS 

N=174 
PLAN TO ATTN 

N=734 
UH Community College System 37% 25% 41% 
UH Manoa 27% 27% 27% 
Private University/ College 11% 18% 8% 
UH Hilo 6% 3% 6% 
Continuing education classes 5% 5% 6% 
Via long distance learning tech 5% 7% 5% 
UH West Oahu 3% 2% 3% 
UH Education Center 3% 1% 4% 
Other 12% 13% 11% 
DonÕt know 3% 0% 3% 

 
Overall, the University of Hawaii Community College system (37%) was mentioned 
most often as the site where respondents are/expect to be continuing with their 
educational pursuits.  Ranking second is the University of Hawaii at Manoa mentioned by 
one in four (27%).  One in ten (11%) expect to be or are taking classes at a private 
university or college. 
 
Among those not currently enrolled but planning to attend classes in the next two years, 
41% expect to be doing so at a University of Hawaii Community College campus.  
Twenty-seven percent of this segment plan to enroll at the University of Hawaii. 
 

!  Among Oahu respondents who fell into this segment, the University of Hawaii 
(35%) was the top response while on the Neighbor Islands a community college 
campus (51%) was the clear preference. 
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Distance Learning Technologies 
Respondents were asked if they are currently taking classes via any of the following 
distance learning technologies. 
 
 OVERALL Currently Attn 

Class 
Via Internet at home or office 3% 25% 
Educational access cable TV (channel 55/56) 1% 5% 
Interactive video at UH campus/education center 0% 3% 
Other 0% 4% 

 
Overall, 3% of those polled are currently taking a class via the Internet.  One percent use 
educational access cable television while less than one percent use interactive video at a 
UH campus or education center. 
 
Among those who are currently enrolled in a course, class, seminar or workshop, one in 
four (25%) use the Internet as their classroom.  Five percent of this segment takes courses 
via cable access television while 3% utilize interactive video via the University of 
Hawaii. 
 
Curr iculum 
Those respondents who are currently enrolled in a class or are planning to continue their 
education were then asked what types of courses they are currently enrolled in or plan to 
take. 
 
 Total 

N=908 
Attn. Class 

N=174 
Plan to Attn 

N=734 
Business and management 17% 18% 17% 
Computer 16% 13% 17% 
Education/ Teaching 13% 9% 15% 
Professional development 9% 12% 8% 
Foreign language/ ESL 7% 5% 8% 
Nursing 7% 8% 6% 
Social science 7% 6% 7% 
Sciences 6% 9% 5% 
Health and fitness 6% 11% 4% 
General studies/ Liberal Arts 5% 8% 3% 

 
The most popular curriculum choices are business-related classes (17%), anything to do 
with computers and technology (16%) and topics related to education and teaching 
(13%).  Nine percent take or are interested in taking courses related to professional 
development or work-related items. 
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!  Computer and technology related courses are more likely to be mentioned by men 
(20%) compared to their female counterparts (14%).  Conversely, courses related 
to education and instruction is more likely to be favored by females (17%) than 
males (8%).  Nursing is another topic more likely to be mentioned by females 
while more men take on vocational coursework. 

 
Types of Student/ Courses 
In this section of the research respondents who are currently going to school or are 
planning to attend school or take classes of some sort within the next two years were 
asked if they intended to be a full or part-time student. 
 
 Total 

N=908 
Attn. Class 

N=174 
Plan to Attn 

N=734 
Full-time student 21% 45% 14% 
Part-time student 79% 55% 86% 

 
Roughly half (45%) of the respondents who are currently attending school are doing so 
on a full-time basis.  The remaining 55% of this segment are part-time students.  At the 
opposite end, most respondents who plan on continuing their education in the next two 
years plan on doing so on a part-time basis (86%). 
 

!  Oahu respondents (23% full-time) are more likely to be full-time students or are 
planning to be full-time students than are N.I. respondents (15% full-time) 

 
!  As can be expected, full-time students tend to be younger, single and less affluent 

while those attending on a part-time basis tend to be just the opposite. 
 
Next, these same respondents were asked about the coursework they are taking or are 
planning to take in the near future. 
 
 Total 

N=908 
Attn. Class 

N=174 
Plan to Attn 

N=734 
Credit courses 69% 81% 65% 
Non-credit courses 31% 19% 35% 

 
A majority (81%) of the respondents who are currently attending school are taking a for 
credit course.  Just 19% of this segment is taking classes of the non-credit variety.  The 
proportion of non-credit courses is greater (35%) among those who are thinking about 
continuing their education in the near future. 
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PROFILE OF RESPONDENTS 
The table below highlights a profile of the respondents broken down and contrasted by 
their intentions regarding continuing their educational pursuits. 
 
 Cur rently 

Enrolled 
Wi ll Enroll 

2ys 
Not Interested COMMENT 

MARITAL STATUS 
Single 
Married 

 
57% 
40% 

 
41% 
58% 

 
36% 
62% 

Single respondents more 
likely to consider 
continuing education 

EDUCATION 
H.S. 
Tech/Some College 
College graduate 
Graduate school 

 
12% 
47% 
24% 
17% 

 
17% 
32% 
30% 
20% 

 
25% 
27% 
28% 
20% 

Those not interested in 
continuing their education, 
proportionally are the most 
likely to have just a H.S. 
diploma 

YEARS IN HAWAII  
Less than 10 years 
10 but less than 20 
20 years or more 
Lifetime 

 
25% 
13% 
13% 
48% 

 
27% 
13% 
24% 
35% 

 
17% 
11% 
25% 
47% 

 

HOUSHOLD SIZE 3.4 3.4 3.2  
AGE 
18-34 
35-54 
55+ 
MEAN 

 
56% 
26% 
14% 
34.4 

 
30% 
48% 
20% 
42.2 

 
15% 
44% 
39% 
49.0 

 
The likelihood of enrolling 
in school declines as 
respondents get older. 

ETHNICITY 
Caucasian 
Japanese 
Hawaiian/ Part 
Filipino 

 
27% 
16% 
14% 
12% 

 
35% 
13% 
18% 
12% 

 
34% 
19% 
18% 
11% 

 

HOUSEHOLD INC 
Less than $25K 
$25K-$50K 
$50K-$75K 
$75K-$100K 
$100K+ 

 
11% 
12% 
15% 
9% 
17% 

 
7% 
16% 
19% 
16% 
15% 

 
5% 
16% 
19% 
15% 
21% 

 
Proportionally, those who 
do not intend to continue 
their education are more 
affluent respondents 

GENDER 
Male 
Female 

 
40% 
60% 

 
38% 
62% 

 
54% 
46% 

Majority of those intending 
to continue education are 
female 
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PERSONAL SELECTION FACTORS Ð IMPORTANCE RATINGS 
In this section of the research respondents who are currently taking classes or are 
considering doing so in the near future were presented with a list of nine personal 
selection factors commonly taken into account when considering continuing or starting 
their after high school education.  After being presented with each item respondents were 
asked to rate the importance of each.  The table below highlights the percent that rated 
each as being a very important reason to them.  In addition, at the conclusion of this 
section participants who named at least one item as being very important to them were 
then asked to highlight the one item they deemed as most important in the selection 
process.  This result is highlighted in the column on the far right. 
 
 Very important Most important 
For professional or self-improvement purposes 76% 23% 
To benefit me in my personal life 65% 20% 
Because I like to go to school/ take classes to continually 
learn and grow 

52% 11% 

To obtain a degree  50% 12% 
   
To advance in my current job 45% 11% 
To fulfil l an employment or professional-related 
requirement 

44% 9% 

To follow a new career path 38% 9% 
Just for fun 22% 3% 
Because my parents expect me to continue my education 8% 0% 

 
The two selection factors that scored the highest among respondents were continuing 
education for professional or self-improvement purposes (76% very important) and the 
desire to benefit oneÕs self in their personal lives (65%).  Rounding out the top four were 
those who simply like to go to school to learn and grow (52%) as well as the 50% who 
are furthering their education in the hopes of earning a degree. 
 
The results are similar when respondents were asked to highlight the most important 
selection factor for them.  Again, the desire for professional and self-improvement scored 
best (23%) with the hope to better oneÕs personal l ife (20%) ranking just behind.  Twelve 
percent list a degree as the most important reason for continuing their education while 
11% each say the most important reason is because they like school and the need to 
advance in their present jobs. 
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DESIREABILTY OF SPECIFIC LOCATIONS 
In this section of the research respondents who are currently enrolled in classes or are at 
least considering enrolling in the next two years were presented with a list of 10 
educational settings.  After being presented with each location respondents were asked to 
rate how likely theyÕd consider attending classes there/in this manner.  They were asked 
to quantify their perceptions using a four point rating scale with definitely consider being 
assigned a value of four and definitely not consider being assigned a value of one.  The 
table below highlights the percent results as well as the mean or average score.  The 
higher the mean score the greater the likelihood they would consider each location. 
 
 MEAN Def 

Consider  
Probably 
Consider  

Prob NOT 
Consider  

Def NOT 
Consider  

UH Community College 3.0 43% 32% 9% 15% 
Internet 2.7 28% 39% 11% 21% 
UH Manoa 2.6 32% 26% 12% 30% 
      
Private University/ College 2.5 22% 33% 15% 29% 
Continuing Education Classes 2.5 19% 37% 18% 26% 
Interactive video at UH 2.4 15% 39% 19% 28% 
Educational Access Cable TV 2.3 13% 36% 19% 32% 
UH West Oahu 2.0 10% 23% 20% 46% 
UH Education Center 1.9 10% 20% 21% 49% 
UH Hilo 1.6 9% 9% 18% 64% 

 
The three educational settings that receive the highest mean score ratings are the UH 
Community College system, the Internet and the University of Hawaii at Manoa.  At the 
opposite end, the two settings with the lowest marks are the University of Hawaii at Hilo 
and the UH Education Center. 
 
Location and convenience play a key role in determining the attractiveness of a particular 
setting.  As an example, the University of Hawaii at Manoa receives much higher marks 
among Oahu residents while the University of Hawaii at Hilo scores very well among 
Hilo residents. 
 

!  The appeal of the University of Hawaii at Manoa as an educational setting is 
highest among AJA (2.8 mean) and Filipino (2.8) respondents and lowest among 
Caucasians (2.3).  These perceptions, particularly among Caucasians does not 
transfer when talking about the UH Community College system.  In this instance 
the scores remain relatively high across the board regardless of ethnicity.  

 
!  The University of Hawaii at Manoa is less appealing to those who fall into the top 

income tier.  Among those living in households earning above $100K/year, just 
14% would definitely consider Manoa.  By comparison, this number rises to 36% 
among those living in households earning a combined income of $50K or less. 
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Breakdown by Area 
In this section of the research the data from the previous page is broken down by specific 
geographic areas.  In this instance we compare Leeward Oahu residents to the rest of 
Oahu and Hilo versus Kona. 
 
 Leeward Oahu Oahu Other Hilo Kona 
 Mean Def 

Consider  
Mean Def 

Consider  
Mean Def 

Consider  
Mean Def 

Consider  
UH Community 
College 

3.1 42% 2.9 39% 3.0 41% 2.8 36% 

Internet 2.8 29% 2.7 26% 2.9 34% 2.8 38% 
UH Manoa 2.7 31% 3.0 46% 1.9 12% 1.7 8% 
Pr ivate University/ 
College 

2.6 24% 2.6 26% 2.2 13% 2.2 18% 

Continuing Education 
Classes 

2.5 19% 2.5 20% 2.4 14% 2.6 22% 

Interactive video at 
UH 

2.4 14% 2.3 13% 2.6 17% 2.5 20% 

Educational Access 
Cable TV 

2.4 13% 2.2 11% 2.3 10% 2.3 13% 

UH West Oahu 2.7 23% 1.8 8% 1.6 2% 1.6 4% 
UH Education Center  2.1 12% 1.7 4% 2.0 10% 2.7 32% 
UH Hilo 1.5 5% 1.4 4% 3.3 53% 2.4 23% 

 
Leeward vs Other  Oahu 
The data shows that results for Oahu and Leeward residents are very similar with the 
exception of two locations.  The University of Hawaii at Manoa is much more likely to 
be considered by residents of Oahu not residing in the Leeward area while UH West 
Oahu is more desirable to Leeward residents than it is for the rest of the Island. 
 
The idea of using interactive video would definitely be considered by just 13% of 
Leeward Oahu residents and 8% of Oahu residents residing in other parts of the Island. 
 
Hilo vs Kona 
The results in this section are very similar for the most part when comparing Hilo and 
Kona.  The two major exceptions being that the University of Hawaii at Hilo is a more 
desirable location among Hilo residents while the UH Education Center is looked upon 
more favorably by Kona residents. 
 
Roughly one in five Hilo and Kona residents rate the use of interactive video at a UH site 
a very desirable option for continuing their education. 
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Next, those respondents from the previous section who stated there was a chance they 
would not consider each of the selected educational settings were asked why they felt the 
way they did. 
 
 Base Reasons Ð Top Responses 
UH Manoa 575 Geographic/Distance prob   71% 

Traffi c     5% 
Parking     4% 
Cost     4% 

UH Hilo 654 Geographic/Distance prob   90% 
Cost     4% 

UH West Oahu 689 Geographic/Distance prob   82% 
Classes not available    3% 

UH Community College 200 Geographic/Distance prob   55% 
Classes IÕm interested in not available  19% 

UH Education Center 600 Geographic/Distance prob   79% 
Classes not available    3% 

Continuing Education Classes 398 Geographic/Distance prob   22% 
Classes not available    20% 
Hours of operation    9% 
Not interested    7% 

Private University/ College 460 Geographic/Distance prob   39% 
Cost     27% 

Internet 285 Prefer classroom setting/interaction  19% 
Hours when classes available   13% 
Concerned about my computer knowledge  8% 

Educational Access Cable TV 453 Hours of operation/scheduling/inconvenient  15% 
Prefer classroom/ face-to-face   13% 
Impersonal/ prefer more interaction  10% 
Classes I want not avail   9% 
DonÕt like format/ not interested   9% 

Interactive video at UH 392 Prefer classroom/ face-to-face   13% 
Not interested/DonÕt like format   11% 
Geographic/Distance    11% 
Hours of operation    10% 
Impersonal/ prefer more interaction  7% 

 
For the physical locations the primary drawback is location.  Due to the Statewide sample 
required of this study many of the locations are simply not easily accessible to certain 
segments of the community. 
 
As far as some of the other educational settings tested, the desire for face-to-face 
interaction with teachers and other students was mentioned often by those who would not 
consider Internet and cable television classes. Additionally, one must consider hardware 
obstacles for many participants, particularly in certain areas of the Neighbor Islands 
where cable and internet access may not be as readily available.  Socioeconomic 
considerations also come into play as the spread of computers and cable has not reached 
all households. 
 
Other obstacles cited include convenience factors like the time of the classes as well as 
the concern that the types of courses they prefer would not be available in said 
environment. 
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Breakdown by Area  
In this section of the research the data from the previous section is broken down by 
specific geographic areas.  Only those respondents who said they would probably not or 
definitely not consider each setting responded to this question.  Due to this fact, the total 
number of respondents for each geographic region noted below was usually in the 50 to 
60 person range or sometimes even fewer.  This fact needs to be taken into account when 
looking over the percentage results of this section. 
 
 Leeward Oahu Oahu Other  
UH Manoa 65% Geographic/distance concerns 

14% Traffi c 
7% Parking 

43% Geographic/distance concerns 
8% Parking 
8% Classes I want not available 
8% Inconvenient class times 

UH Hilo 91% Geographic/distance concerns 90% Geographic/distance concerns 
UH West Oahu 57% Geographic/distance concerns 

12% Classes I want not available 
5% Cost 

82% Geographic/distance concerns 

UH Community College 45% Geographic/distance concerns 
27% Classes I want not available 
5% Cost 
5% Prefer other schools/options 

55% Geographic/distance concerns 
19% Classes I want not available 
 

UH Education Center  70% Geographic/distance concerns 
9% Classes I want not available 

81% Geographic/distance concerns 
 

Continuing Education 
Classes 

24% Classes I want not available 
16% Geographic/ distance concerns 
15% Inconvenient class times 

20% Geographic/distance concerns 
19% Classes I want not available 
10% Not interested 
5% Family/day care issues 

Pr ivate University/ College 38% Geographic/distance concerns 
36% Cost 

28% Geographic/distance concerns 
26% Cost 
5% Family issues/day care 

Internet 22% Inconvenient class times 
19% Prefer in-person learning 
8% Lack computer skills 
8% Not personally motivated 
6% No computer/internet access 
6% Cost 

20% Prefer in-person learning 
10% Inconvenient class times 
8% Lack computer skills 
6% Geographic/distance concerns 
 

Educational Access Cable 
TV 

24% Inconvenient class times 
12% Prefer in-person learning 
12% Classes I want not available 
7% Impersonal setting 
5% Lack self-motivation 

14% Prefer in-person learning 
12% DonÕt like this technique 
11% Inconvenient class times 
11% Impersonal setting 
5% No access to cable TV 

Interactive video at UH 20% Prefer in-person learning 
17% Geographic/distance concerns 
17% Inconvenient class times 
9% Classes I want not available 
7% Impersonal setting 

17% Not interested 
12% Prefer in-person learning 
7% Inconvenient class times 
6% Impersonal setting 
6% Geographic/distance concerns 
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The same results were also calculated among Hilo and Kona residents.  Their results for 
this section are noted below.  Again, the number of respondents for each setting varied 
greatly with a majority falling well below 100 respondents.  Due to this fact the 
percentages below should be looked at with a note of caution. 
 
 Hilo Kona 
UH Manoa 90% Geographic/distance concerns 

7% Cost 
91% Geographic/distance concerns 
5% Cost 

UH Hilo 47% Geographic/distance concerns 
12% Cost 
12% Finished school/ have degree 
6% Inconvenient class times 
6% Family issues 

92% Geographic/distance concerns 
5% Cost 

UH West Oahu 93% Geographic/distance concerns 93% Geographic/distance concerns 
5% Cost 

UH Community College 63% Geographic/distance concerns 
23% Classes I want not available 

80% Geographic/distance concerns 
9% Classes I want not available 

UH Education Center  75% Geographic/distance concerns 
6% Classes I want not available 

79% Geographic/distance concerns 
8% Cost 

Continuing Education 
Classes 

25% Geographic/distance concerns 
20% Classes I want not available 
8% Inconvenient class times 
7% DonÕt like H.S. setting 

28% Geographic/distance concerns 
24% Classes I want not available 
9% Inconvenient class times 
9% Impersonal setting 

Pr ivate University/ College 55% Geographic/distance concerns 
25% Cost 

61% Geographic/distance concerns 
20% Cost 

Internet 22% Prefer in-person learning 
11% Lack computer skills 
11% Geographic/distance concerns 
8% No access to computer/internet 
6% Impersonal setting 
6% Classes I want not available 
6% Prefer other school 

18% Impersonal setting 
11% Inconvenient class times 
11% Classes I want not available 
11% DonÕt like this type of learning 
8% Prefer in-person learning 
8% Lack computer knowledge 
8% Geographic/distance problems 

Educational Access Cable 
TV 

26% No access to cable TV 
17% Inconvenient class times 
12% Prefer in-person learning 
8% DonÕt like this type of learning 
6% Impersonal setting 
6% Geographic/distance concerns 

15% Impersonal setting 
14% No access to cable TV 
11% Prefer in-person learning 
11% Classes I want not available 
9% Geographic/distance concerns 
8% Inconvenient class times 

Interactive video at UH 16% Geographic/ distance concerns 
14% Impersonal setting 
10% Classes I want not available 
8% Not interested in this technique 
6% Prefer in-person learning 

25% Geographic/ distance concerns 
9% Prefer in-person learning 
8% Impersonal setting 
6% Inconvenient class times 
6% Family issues/ day care 
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REASONS FOR NOT CONTINUING EDUCATION- AIDED 
In this section of the research those respondents who indicated it was unlikely they would 
be continuing their education in the next two years were presented with a list of 19 
potential reasons for not doing so.  After being read each reason they were asked to rate 
its overall importance in helping them to decide not to further their education.  The table 
below highlights the percent that rated each as being a very important reason in the 
decision-making process.  Later, those respondents who named at least one item as being 
a very important reason were then asked to single out the one most important to them.  
The results of this question are highlighted in the column on the far right of the table. 
 
 Very Impor tant 

Reason 
N=1215 

MOST I mpor tant 
Reason 
N=941 

Have no time to go to school/ too busy 43% 30% 
Have all the education I need 30% 19% 
Cost/ too expensive 23% 7% 
Family issues/ childcare 22% 15% 
   
Hours /inconvenient class scheduling 19% 3% 
Too much traff ic 18% 3% 
Classes I want or am interested in are not available 17% 7% 
Parking 15% 1% 
Geographic/ distance problems 14% 5% 
Concerned that I donÕt know enough about computers to succeed 12% 3% 
Not sure I am ready or prepared to continue education 11% 2% 
   
Just donÕt like school 9% 2% 
Prerequisites 9% 1% 
Unfriendly service 8% 1% 
Lack of transportation 7% 1% 
DonÕt want to learn any way other than face-to-face classroom 7% 1% 
Difficulty in registering 7% 0% 
Fear I might fail or not be successful in school 6% 1% 
DonÕt know how to apply or get started 5% 1% 

 
The top four reasons identified for not continuing with their education are the lack of 
time in their individual schedules, the belief that they have completed all of the education 
they will need, the cost of going back to school and concerns regarding family issues, 
particularly as it relates to childcare. 
 
Issues relating to convenience tend to fall into the middle tier, these include problems 
with class times and scheduling, issues related to traffic and parking, distance concerns 
and not having available the classes that they want. 
 
The rankings noted above hold relatively true when participants are asked to identify the 
most important reason for not returning to the classroom. 
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Area Breakdown 
In this section of the research the data from the previous section is broken down by 
specific geographic regions.  The table below highlights the percent that rated each as 
being a very important consideration for not continuing with their education. 
 
The results below compare Leeward Oahu to the rest of the Island and contrasts 
responses from Hilo and Kona.  The shaded areas show where differences exceeded 5%. 
 
 Leeward 

Oahu 
Oahu Other Hilo Kona 

Have no time to go to school/ too 
busy 

45% 43% 45% 37% 

Have all the education I need 29% 33% 29% 27% 
Cost/ too expensive 23% 23% 29% 18% 
Family issues/ childcare 23% 21% 21% 19% 
     
Hours /inconvenient class 
scheduling 

20% 19% 16% 17% 

Too much traff ic 26% 17% 10% 19% 
Classes I want or am interested in 
are not available 

16% 17% 17% 22% 

Parking 16% 19% 11% 10% 
Geographic/ distance problems 16% 10% 15% 30% 
Concerned that I donÕt know enough 
about computers to succeed 

15% 11% 12% 8% 

Not sure I am ready or prepared to 
continue education 

9% 12% 12% 5% 

     
Just donÕt like school 11% 9% 7% 7% 
Prerequisites 11% 8% 9% 4% 
Unfriendly service 9% 8% 6% 6% 
Lack of transportation 9% 6% 7% 8% 
DonÕt want to learn any way other 
than face-to-face classroom 

7% 6% 9% 11% 

Difficulty in registering 5% 8% 8% 6% 
Fear I might fail or not be successful 
in school 

8% 7% 5% 3% 

DonÕt know how to apply or get 
started 

5% 6% 4% 6% 
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CABLE ACCESS TV  
At the outset of this section of the research each respondent was read the following 
description: 
 

What if classes were available to you right in your own home via cable television?  You could 
register for these classes, receive textbooks or workbooks to use all without leaving your home.  
The classes would be scheduled at a set time each week and you participate by tuning to channel 
55 or 56 to watch them. 

30%

35%

33%

26%

28%

30%

32%

34%

36%

Very appealing Somewhat appealing Not appealing

 
Overall, 30% of the respondents polled find this concept very appealing to them while 
another 35% find it at least somewhat appealing.  Just a third (33%) of those polled say 
they found this concept not appealing. 
 

!  Female respondents (35% very appealing) are more likely to find this concept 
very appealing to them than their male counterparts (24% very appealing). 

 
!  The overall appeal of this form of learning declines as respondents become more 

educated.  Among those with a high school education or less, 32% find this idea 
very appealing.  This number drops slightly to 29% among college graduates and 
falls further to 24% (very appealing) among those with advanced degrees. 

 
Next, respondents were asked the reasons why they felt this concept was appealing/ 
unappealing to them. 
 

Very appealing/ Somewhat appealing 
N=1419 

Not appealing 
N=647 

Convenient   79% 
Good idea   5% 
Save on travel costs  4% 
 

Finished school/graduated   33% 
Prefer personal interaction   32% 
No time/ Too busy   17% 
No TV/ Cable access   10% 

 
The one primary appeal of this concept is its perceived convenience.  This was mentioned 
by 79% of those who found this idea at least somewhat appealing to them.  At the 
opposite end, those who did not find this to be as appealing cited a variety of reasons, 
including the fact that theyÕve already finished school, that they prefer personal 
interaction, that theyÕre too busy or that they have no access to this channel. 
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Aided Awareness 
After being presented with the aforementioned description from the previous page each 
respondent was then asked if they were aware that classes in this format were currently 
being offered. 

45%

55%
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60%

Aided awareness No awareness

 
Overall, nearly half (45%) the respondents polled were aware of this programming prior 
to taking part in the research. 
 

!  Awareness of the classes offered on cable access television is higher among 
teachers (55% awareness) than it is for the general public as a whole. 

 
!  Awareness is lowest among those in the lower income tier.  Among those living 

in households with combined incomes of below $50K/year, 36% are aware of 
these classes.  By comparison, awareness increases to 46% among those living in 
households earning between $50K-$100K and tops out at 53% among those in 
households earning in excess of $100K/year. 

 
!  Among the major ethnic segments awareness of this programming is lowest 

among Filipino respondents.  Among this ethnic group, just 30% were aware of 
classes being available on cable access television.  By comparison, awareness is at 
50% among Caucasians and 49% among AJAs. 

 
!  Awareness increases as respondents become more educated.  Among those with a 

high school education or less awareness of classes of cable access television 
stands at just 29%.  This number increases to 47% among those with a college 
degree and tops out at 61% among those with advanced degrees. 
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Viewership 
Respondents were asked whether they had ever viewed Oceanic Cable channel 55 or 56. 

28%

72%

0%

20%

40%

60%

80%
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Overall, roughly one in four (28%) respondents has watched Oceanic Channel 55 or 56 at 
least once in their lives. 
 

!  Forty percent of the teachers polled have watched programming on Oceanic 
Channel 55 or 56. 

 
!  The more educated a respondent is the greater the likelihood they have watched 

programming on Oceanic Channel 55 or 56.  As an example, among those with a 
high school education or less, just 18% have viewed this channel during their 
lifetime.  Viewership increases to 31% among college graduates and tops out at 
40% among those with advanced degrees. 

 
Next, respondents were asked how often they viewed Oceanic Cable channel 55 or 56.   
 
 OVERALL 
Twice a week or more 3% 
Once a week 3% 
About twice each month 4% 
Once a month or less 19% 
Never 72% 

 
Overall, three percent of the respondents watch Oceanic Cable channel 55 or 56 twice or 
more a week.  Another 3% watch it once a week while four percent view it about twice 
each month.  Nineteen percent watch this channel once a month or less. 
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Those respondents that watched Oceanic CableÕs channel 55 or 56 were then asked what 
types of additional video programming they would like to see. 
 
 N=592 
Education  26% 
Arts 26% 
Nature 24% 
News 14% 
Government 13% 
Science 4% 
Recreation 3% 

 
Roughly one in four viewers of this station would like to see additional programming 
focusing on education, the arts and nature.  Fourteen percent would like more news 
programming while 13% want more government access television. 
 
Public Subsidies 
At the conclusion of this section of the research respondents were asked if they were 
aware that a portion of oneÕs monthly cable television bill subsidizes and supports 
Educational Access programming, Public Access programming and Government access 
programming. 
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Just 38% of those polled were aware that a portion of the cable bill goes to funding this 
effort. 
 

!  Awareness that a portion of the cable bill goes to the types of programming 
described above is higher among male respondents (44%) compared to their 
female counterparts (32%). 
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Respondents were then asked if they were comfortable having a portion of their bill going 
to the following programming. 
 
 COMFORTABLE WI TH 

FUNDS FROM BILLING 
BEING USED 

Educational Access Programming 86% 
Public Access Programming 86% 
Government Access Programming 80% 

 
Generally speaking respondents approve of a portion of their cable billing be used to 
subsidize the types of programs noted above. 
 
Availability- Penetration 
 
 OVERALL OAHU N.I . 
Access to Cable Television 87% 91% 78% 
No access 13% 9% 22% 

 
Overall, 87% of the households polled have access to cable television.  Oahu residents 
are more likely to have access to cable than their Neighbor Island counterparts. 
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INTERNET  
At the outset of this section of the research each respondent was read the following 
description: 
 

What if classes were available to you over the Internet?  You could read all the material and take 
tests at home on your own computer.  You could take the class at the time and on the days you like.  
You would also, within guidelines, work at your own pace. 

35%

31%

34%

29%
30%
31%
32%
33%
34%
35%
36%

Very appealing Somewhat appealing Not appealing

 
Overall, 35% of those polled find this concept to be very appealing to them.  Another 
31% feel this is a somewhat appealing idea while 34% do not find it appealing at all. 
 

!  Female respondents (38% very appealing) are more receptive to taking classes 
over the Internet than their male counterparts (31% very appealing). 

 
!  The appeal of taking courses over the Internet declines sharply once respondents 

hit 55 years of age.  Among those under 55, 39% find this idea very appealing to 
them.  By comparison, this number drops to just 24% (very appealing) among 
those over 55. 

 
Next, respondents were asked the reasons why they felt this concept was appealing/ 
unappealing to them. 
 

Very appealing/ Somewhat appealing 
N=1421 

Not appealing 
N=685 

Convenient   81% 
Good idea   5% 
 

No interest in this concept   45% 
Prefer to interact w/others/classroom 22% 
No computer/ Internet access  13% 
Not computer literate   10% 

 
Convenience is the primary reason participants find this concept appealing to them.  At 
the opposite end, those not intrigued by this idea list among others things, simply not 
being interested in doing this, preferring a traditional classroom setting interacting with 
other students and not having access to this technology.  Others feel their computer skills 
are not up to par to take advantage of this service. 
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Aided Awareness 
After being presented with the aforementioned description from the previous page each 
respondent was then asked if they were aware that classes in this format were currently 
being offered. 
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Overall, a little over half (57%) the respondents were aware that classes of this nature 
were available on the Internet prior to taking part in the study. 
 

!  Awareness of classes over the Internet is much higher among teachers (75%) than 
it is for the general public. 

 
!  Awareness of classes over the Internet declines as respondents become older.  

Among those 18 to 34, 67% were aware of the existence of these types of classes.  
Awareness declines to 57% among those 35 to 54 and bottoms out at 48% among 
those over 55. 

 
!  Among the major ethnic segments awareness is highest among Caucasians (61%) 

and lowest among Filipino respondents (45%) awareness. 
 

!  Awareness increases as respondents become more educated.  Among those with a 
high school degree or less, 45% were aware of classes being offered on the 
Internet.  This number rises to 59% among those with a college degree and tops 
out at 71% among those with advanced degrees. 

 
Availability- Penetration 
 OVERALL OAHU N.I . 
Access to Internet 86% 86% 85% 
No access 14% 14% 15% 
(Filter: Internet access)    
T1 access 87% 89% 79% 
No T1 13% 11% 21% 

 
Overall, 86% of those polled have access to the Internet either at home or at work.  This 
number holds true when comparing Oahu and the Neighbor Islands as a whole.  Oahu 
residents are slightly more likely to have access to T1 lines than Neighbor Island Internet 
users. 
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EDUCATION CENTER-TELECONFERENCING 
At the outset of this section of the research each respondent was read the following 
description: 
 

What if you could go to a conveniently located educational center and take classes with other 
students via distance education or teleconferencing?  By that I mean the other students would be 
with you but there might also be other students at other locations that you can see and talk to via 
screens.  The instructor would also be talking to you via something like a closed circuit television 
setting. 
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Just 17% of those polled find this concept to be very appealing to them.  Thirty-nine 
percent feel it is at least somewhat appealing while 42% do not find it appealing at all. 
 

!  Filipinos (29% very appealing) and to a slightly lesser degree Hawaiians (20% 
very appealing) are more likely to find this concept to their liking than are 
Caucasians (16% very appealing) and Japanese (11% very appealing). 

 
!  Just 21% of teachers find this concept to be very appealing to them. 

 
When looking at the results by geographic region we find Leeward Oahu residents more 
receptive to this type of learning than are those living in other sections of Oahu.  Kona 
respondents are not as averse to learning in this manner as are their counterparts in Hilo. 
 
 Leeward Oahu Oahu Other Hilo Kona 
Very appealing 22% 12% 18% 19% 
Somewhat 
appealing 

39% 39% 40% 47% 

Not appealing 37% 47% 41% 32% 
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Next, respondents were asked the reasons why they felt this concept was appealing/ 
unappealing to them. 
 

Very appealing/ Somewhat appealing 
N=1248 

Not appealing 
N=827 

Prefer personal interaction  53% 
Convenient   23% 
Like idea/ used before  8% 

No interest in this concept   43% 
Prefer traditional classroom learning 24% 
Depends on schedule   22% 

 
Many of those who find this concept at least somewhat appealing are reluctant to give it 
higher marks because they still prefer to have personal interaction with other students and 
the teacher.  Roughly one in four like this idea because of its convenience while others 
think it is just generally a good idea. 
 
At the opposite end, those who donÕt find this type of learning appealing simply do not 
like the concept.  Many prefer a traditional classroom setting while others are reluctant to 
give a higher score until they learn more about the schedule of classes. 
 
Aided Awareness 
After being presented with the aforementioned description from the previous page each 
respondent was then asked if they were aware that classes in this format was currently 
being offered. 
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Overall, 42% of the respondents were aware that classes of this nature were available to 
the public prior to taking part in the study. 
 

!  Awareness of this type of learning is higher among teachers (58%) than it is for 
the general public. 

 
!  Awareness increases as respondents become more educated.  Among those with a 

high school degree or less, just 23% were aware of classes being offered in this 
manner.  This number rises to 44% among those with a college degree and tops 
out at 62% among those with advanced degrees. 
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PREFERRED METHOD OF LEARNING 
At the conclusion of this section of the research respondents were asked which of three 
methods of learning; cable TV, internet/interactive TV or conventional classroom 
learning they preferred. 
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The results show learning in a conventional classroom is the preferred method of the 
three presented to respondents.  Still, itÕs important to note that nearly half the 
respondents are at least open to or preferring other, non-traditional forms of learning. 
 
When comparing the results by geographic region we find no real differences between 
Leeward Oahu residents and those that live in other sections of the island.  As far as Hilo 
and Kona is concerned, Kona residents are more likely to select learning over the Internet 
while Hilo residents are more likely to prefer the conventional classroom. 
 
 Leeward Oahu Oahu Other Hilo Kona 
Conventional 
Classroom 

55% 55% 52% 50% 

Internet/Interactive 29% 30% 28% 36% 
Cable TV 18% 15% 20% 14% 
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PROFILE OF RESPONDENTS 
The table below highlights a profile of the respondents broken down and contrasted by 
which method of learning they preferred. 
 
 Cable TV Internet/ 

Interactive 
Video 

Tr aditional 
Classroom 

COMMENT 

MARITAL STATUS 
Single 
Married 

 
42% 
56% 

 
37% 
62% 

 
41% 
57% 

 

EDUCATION 
H.S. 
Tech/Some College 
College graduate 
Graduate school 

 
32% 
32% 
24% 
12% 

 
22% 
28% 
29% 
21% 

 
17% 
32% 
29% 
21% 

 
Those who prefer to learn 
through Cable TV tend to 
be less educated on average 

YEARS IN HAWAII  
Less than 10 years 
10 but less than 20 
20 years or more 
Lifetime 

 
14% 
6% 
23% 
48% 

 
19% 
16% 
22% 
42% 

 
24% 
11% 
24% 
40% 

Proportionally, newer 
residents make up a greater 
% of those who prefer 
learning in a traditional 
classrooom 

HOUSHOLD SIZE 3.5 3.5 3.1  
AGE 
18-34 
35-54 
55+ 
MEAN 

 
21% 
42% 
31% 
47.0 

 
25% 
49% 
24% 
43.0 

 
25% 
40% 
33% 
45.8 

The avg age of those 
preferring the Internet/ 
interactive TV is younger 
than those preferring other 
methods 

ETHNICITY 
Caucasian 
Japanese 
Hawaiian/ Part 
Filipino 

 
29% 
19% 
23% 
9% 

 
34% 
14% 
16% 
14% 

 
35% 
18% 
17% 
11% 

 
Proportionally, Hawaiians 
make up a greater % of 
those preferring learning 
through cable TV 

HOUSEHOLD INC 
Less than $25K 
$25K-$50K 
$50K-$75K 
$75K-$100K 
$100K+ 

 
13% 
13% 
22% 
14% 
17% 

 
6% 
19% 
20% 
16% 
19% 

 
5% 
14% 
17% 
14% 
19% 

 

GENDER 
Male 
Female 

 
45% 
55% 

 
46% 
54% 

 
49% 
51% 
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GENERAL APPEAL RECAP 
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The graphic above provides a recap of Q.10/Q.11/Q.12 highlighting the overall appeal of 
the three methods of learning tested.  In each question respondents were asked to rate the 
overall appeal of each method of learning.  In theory, a single person could have rated 
each method as being very appealing to them or conversely could have rated each as 
being not appealing to them. 
 
Of the three methods tested, the Internet (35% very appealing) and Cable TV (30% very 
appealing) were clearly more popular than the education center (17% very appealing).  
 
Crossover  
Among those who find learning by Cable TV very appealing 70% also said learning by 
Internet would be very appealing to them.  Among those who feel learning through the 
Internet is very appealing to them 61% also felt learning by Cable TV is also very 
appealing.  So we have fairly high crossover between these two methods.  Fewer 
respondents listed interactive video as being very appealing to them so there is naturally 
less of a crossover effect.  As an example just 32% who said learning by Cable TV was 
very appealing also found learning from an education center to be just as appealing. 
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PROFILE OF RESPONDENTS 
The table below highlights a profile of the respondents broken down by those who stated 
each method of learning was very appealing to them. The profile of respondents who find 
each method to be very appealing to them is very similar across the three different 
learning methods. 
 
 Cable TV Internet Interactive Video COMMENT 

MARITAL STATUS 
Single 
Married 

 
38% 
60% 

 
40% 
58% 

 
42% 
56% 

 
No signif icant differences 

EDUCATION 
H.S. 
Tech/Some College 
College graduate 
Graduate school 

 
23% 
34% 
27% 
16% 

 
18% 
34% 
27% 
20% 

 
22% 
27% 
31% 
18% 

 
No signif icant differences 

YEARS IN HAWAII  
Less than 10 years 
10 but less than 20 
20 years or more 
Lifetime 

 
22% 
11% 
23% 
43% 

 
24% 
14% 
20% 
40% 

 
20% 
16% 
21% 
41% 

 
No signif icant differences 

HOUSHOLD SIZE 3.6 3.5 3.6 No signif icant differences 
AGE 
18-34 
35-54 
55+ 
MEAN 

 
25% 
48% 
23% 
43.9 

 
28% 
49% 
21% 
42.5 

 
26% 
46% 
25% 
44.0 

 
No signif icant differences 

ETHNICITY 
Caucasian 
Japanese 
Hawaiian/ Part 
Filipino 

 
32% 
11% 
21% 
17% 

 
36% 
10% 
20% 
16% 

 
30% 
11% 
20% 
19% 

 
No signif icant differences 
 

HOUSEHOLD INC 
Less than $25K 
$25K-$50K 
$50K-$75K 
$75K-$100K 
$100K+ 

 
9% 
18% 
20% 
15% 
17% 

 
9% 
17% 
19% 
14% 
19% 

 
10% 
20% 
20% 
13% 
19% 

 
No signif icant differences 

GENDER 
Male 
Female 

 
39% 
61% 

 
43% 
57% 

 
43% 
57% 

 
No signif icant differences 
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PREFERRED SCHEDULE 
In this section respondents were asked if they were to take courses like those being 
discussed in the research what would be the preferred day and time.  The percent results 
are listed below. 
 
 OVERALL Prefer  

Cable TV 
Prefer  

Internet/ 
Internactive 

TV 

Prefer  
Conventional 

Classroom 

Weekday 7am-9am 11% 15% 10% 10% 
Weekday 9am-11am 13% 11% 13% 14% 
Weekday 11am-1pm 3% 1% 4% 4% 
Weekday 1pm-3pm 4% 2% 4% 4% 
Weekday 3pm-5pm 6% 4% 6% 6% 
Weekday 5pm-7pm 20% 20% 18% 22% 
Weekday after 7pm 24% 25% 28% 22% 
Saturday AM 13% 17% 12% 13% 
Saturday PM 5% 7% 5% 5% 

 
The most popular schedule for respondents is weekdays after 5pm.  This is the preferred 
time and day schedule for nearly half of everyone polled.   Roughly one in four would 
like a morning schedule on the weekdays or classes on a Saturday. 
 
These results hold true regardless of their preferred method of learning noted above. 
 
The data was also broken down by select geographic regions.  When comparing Leeward 
Oahu to the rest of the Island we find Leeward residents slightly more likely to prefer 
Saturday classes and weekday evenings (after 7pm).  The results between Hilo and Kona 
show Kona residents slightly more likely to prefer classes weekdays during the evening 
hours (after 7pm). 
 
 Leeward Oahu Oahu Other Hilo Kona 
Weekday 7am-9am 9% 12% 10% 14% 
Weekday 9am-11am 10% 15% 16% 13% 
Weekday 11am-1pm 3% 4% 3% 3% 
Weekday 1pm-3pm 3% 4% 5% 3% 
Weekday 3pm-5pm 6% 6% 7% 6% 
Weekday 5pm-7pm 19% 20% 21% 19% 
Weekday after 7pm 29% 23% 19% 24% 
Saturday AM 16% 13% 12% 13% 
Saturday PM 7% 4% 6% 5% 
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LEVEL OF INFORMATION 
Each respondent was asked if they felt theyÕve been exposed to an adequate amount of 
information as it relates to educational programming available in their area. 
 
 Overall Leeward 

Oahu 
Other  
Oahu 

Hilo Kona Maui Kauai 

Adequately 
informed 

71% 68% 75% 70% 55% 73% 68% 

Not enough 
information 

29% 32% 25% 30% 45% 27% 32% 

 
Overall a majority (71%) of the respondents feel they are adequately informed when it 
comes to educational programming in their area.  This is true for all of the geographic 
regions tested with the exception of the Kona area where just 55% feel they are getting 
enough information. 
 
ACCESS TO EDUCATIONAL OPPORTUNITIES 
In this section of the research respondents were asked if they felt they had adequate 
access to educational opportunities. 
 
 Overall Leeward 

Oahu 
Other  
Oahu 

Hilo Kona Maui Kauai 

Adequate 
opportunities 

82% 81% 88% 81% 66% 71% 77% 

Not enough 
opportunities 

18% 19% 12% 19% 34% 29% 23% 

 
Overall, 82% of those surveyed feel there are adequate educational opportunities 
currently available to them if they are interested. 
 
Oahu residents tend to be slightly more satisfied in this area than those on the Neighbor 
Islands, particularly those in Kona and to a lesser extent Maui. 
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EMPLOYER ASSISTANCE 
Research respondents were asked the likelihood they would continue with their education 
if their employer assisted them financially in this endeavor.  They were asked to quantify 
their perceptions of this scenario using a four point rating scale with very likely to pursue 
their education being assigned a value of four and very unlikely being assigned a value of 
one.  The table below shows the percent results as well as the mean or average score.  
The higher the mean score the greater the likelihood of furthering their education. 
 
N=1777 Probability of pursuing education if  employer  

paid 
Probability of employer  paying for  conti nuing 

education 

Very likely  48% 33% 
Somewhat likely 29% 24% 
Somewhat unlikely 8% 12% 
Very unlikely 16% 31% 
   
MEAN 3.1 2.6 

 
Nearly half (48%) of employed survey respondents say it would be very likely they 
would continue their education if they received financial assistance from their employer.  
Another 29% would be somewhat likely while just one in four express some 
apprehension in this area.  This is enough for a mean or average score of 3.1 out of a 
possible 4.0. 
 
Next, these same respondents were asked the likelihood of this scenario actually 
occurring.  Respondents are generally split regarding this subject as a third think it is very 
likely theyÕll receive assistance from their employer while another 24% believe it is 
somewhat likely to happen.  The remainder feels this scenario is not likely to occur. 
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SELECTION FACTORS Ð EDUCATIONAL SETTING 
In this section of the research respondents were presented with a list of 12 factors 
commonly taken into consideration when choosing an educational setting.  They were 
then asked to rate the importance of each for them personally in the selection process.  
The table below highlights the percent that rated each as being very important to them. 
 
 VERY IMPORTANT 
Quality of education 89% 
Selection of classes offered 80% 
Convenient class time 75% 
Convenient location 70% 
  
Tuition/ price 67% 
Access to up-to-date technology/ Internet access 63% 
Reputation of the school/ institution 62% 
Ability to work at my own pace 58% 
Ease of registration 47% 
  
Recommendations from family and friends 27% 
Recommendations from employer 26% 
Recommendations from co-workers 22% 

 
The top four site selection factors respondents take into consideration are the quality of 
the education provided, the overall selection of classes and convenience factors as they 
related to class times and location. 
 
In the middle tier of results are tuition cost, the availability of the latest technology and 
the overall reputation of the institution.  Also in this group is the ability to work at oneÕs 
own pace and the relative ease of registration. 
 
At the bottom of the list are recommendations from others. 
 

!  The availability of the latest technology is more important to younger 
respondents. 

 
!  Recommendations from an employer hold less value in more affluent households. 

 
!  Recommendations from family are more important among Filipino respondents. 

 
!  Tuition and cost considerations, the reputation of the school and convenient class 

times and locations are more of an issue for females.   
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Area Breakdown 
This section highlights the data from the previous section broken down by specific 
geographic locations.  The table below highlights the percent from each region that listed 
the selection factors tested as being a very important consideration for them.  The shaded 
regions shows differences between Leeward Oahu and Oahu Other that are greater than 
5%.  The same holds true for comparisons made between Hilo and Kona. 
 
 Leeward 

Oahu 
Oahu Other Hilo Kona 

Quality of education 89% 90% 88% 88% 
Selection of classes offered 79% 82% 79% 74% 
Convenient class time 75% 76% 76% 72% 
Convenient location 72% 70% 71% 69% 
     
Tuition/ price 69% 66% 69% 60% 
Access to up-to-date technology/ 
Internet access 

63% 61% 64% 69% 

Reputation of the school/ institution 67% 60% 61% 61% 
Ability to work at my own pace 60% 55% 64% 57% 
Ease of registration 47% 47% 51% 43% 
     
Recommendations from family and 
friends 

27% 26% 30% 23% 

Recommendations from employer 29% 24% 25% 28% 
Recommendations from co-workers 22% 22% 26% 21% 
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PERCEPTION OF DIFFERENT OCCUPATIONS 
In this section of the research parents with children between the ages of 14 and 18 living 
in their household (16%) were asked a series of questions regarding their perceptions of 
different occupations. 
 
Respondents in this section of the research were asked if they would encourage their 
child to enter the following professions.  Clearly, the two most popular fields tested are 
those in the technology sector (92%) and jobs in the healthcare field excluding nursing.   
 
 Encourage Child to Enter  

Profession 
(I f would not encourage: )  

Why are you reluctant to encourage your  child to enter  
this f ield? 

Technology-related 92% 48% No interest shown by child 
13% Requires too much schooling 
10% Too unstable 

Other Health Occupations 90% 80% No interest shown by child 
8% ChildÕs decision 

Nursing 76% 67% No interest shown by child 
6% ChildÕs decision 
6% Expect more from my child 
5% Too stressful 

Teaching 70% 37% Low pay 
20% Too demanding 
14% Requires certain traits my child does not have 
13% Not interested in this profession 
8% HawaiiÕs standards for teaching are too low 

Law enforcement 57% 62% Dangerous 
14% Low pay 
13% No interest shown by child 

Construction 55% 26% Hard labor 
23% Unstable 
22% No interest shown by child 
10% Gender- not for females 
9% Prefer ÒprofessionalÓ occupation for child 

 
Overall, 70% of the parents qualifying to respond this question would encourage their 
child to enter the field of teaching.  This ranks teaching fourth among the six 
occupational fields tested. 
 

!  The likelihood a parent would encourage their child to go into teaching declines 
as respondents become more affluent.  Among those who fall into the lowest 
income tier (<$50K/year), 81% would encourage their child to enter the teaching 
profession.  This number falls to 69% among those in the upper tier of income of 
those living in households earning above $100K/year. 

 
!  Seventy-seven percent of the teachers polled who have children in this age group 

would encourage their child to follow in their footsteps and become a teacher. 
 
The primary reasons for not encourage a career in teaching is the perceived low pay and 
difficulty of the job. 
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TEACHERS 
This section of the research highlights the responses from the 215 self-identified teachers 
selected from the random sample of this survey. 
 
Each teacher was asked if they felt their in-service and professional service needs are 
currently being met. 

26%

49%

25%

0%

10%

20%

30%

40%

50%

60%

Totally met Partially met Not really met

 
Just one in four (26%) teachers feels their in-service and professional needs are being 
totally met.  Of the remainder, roughly half (49%) feel they are being at least partially 
met while 25% feels their needs are not being met at all. 
 

!  Female teachers are more likely to be of the opinion that their needs are not being 
totally met.  Only 21% of the female teachers polled agree their in-service and 
professional needs are being totally met.  By comparison, 35% of the male 
teachers surveyed feel their needs are totally met. 

 
Private school teachers are more likely to feel their needs are being totally met compared 
to their counterparts in the public school system.  Thirty-eight percent of the private 
school teachers polled agrees their current in-service and professional needs are being 
totally met by the administration.  By comparison this number falls to just 21% among 
public school teachers. 
 
 Grade School 
 Preschool 

N=21 
K-12 

N=135 
Post 
N=33 

Other  
N=22 

Public 
N=166 

Pr ivate 
N=45 

Totally met 13% 24% 29% 45% 21% 38% 
Partially met 52% 55% 45% 18% 53% 37% 
Not really being met 35% 21% 26% 37% 26% 25% 
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Next, respondents were asked to explain why they responded the way they did in the 
previous question. 
 
 Totally M et 

N=53 
Partially Met 

N=97 
Not Really M et 

N=60 
Courses- more organized, advanced - 30% 16% 
Not enough courses offered - 21% 15% 
No support from DOE/Admin - 14% 24% 
Sufficient opportunities available 47% - - 
Too much coursework not enough 
time 

- 17% 4% 

Good support from admin/co-workers 32% - - 
Requirements met/took everything 
available 

- 0% 29% 

Satisfied with lifestyle 16% 1% - 

 
The availability of a sufficient number of opportunities, good support from management 
and staff and a general level of satisfaction with their present situation are the primary 
reasons citied by those who indicated their needs are currently being totally met. 
 
For the remainder, some of the primary concerns mentioned is some level of 
dissatisfaction with the courses currently offered, teachers wish they were more 
organized or more advanced in curriculum.  Others feel that the number of courses 
offered is not enough while many cited a lack of support from the administration. 
 
Regardless of how they feel about their in-service and professional needs each teacher 
was asked what might be done to make improvements in this area. 
 
 OVERALL 

N=214 
PUBLIC 
N=167 

PRIVATE 
N=47 

Scheduling-convenient meeting times/places 30% 26% 39% 
Satisfied-needs being met 21% 22% 16% 
Accountability of those in charge 8% 8% 10% 
Increase funding 7% 8% 6% 
Increase teacher pay 6% 5% 9% 
Advertiser/market course offerings more 5% 6% 2% 

 
The primary suggestion teachers have for improvements in this area is simply to make it 
easier to attend.  They want more convenient meeting places and times.  On a similar note 
they also suggest doing a better job of distributing information regarding these classes 
and workshops. 
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IN-SERVICE/PROFESSIONAL DEVELOPMENT SETTINGS 
In this section of the research teachers were presented with a list of six educational 
settings and asked if they have ever participated in each and also if they have participated 
in each within the last two years.  The results in the table below show the overall percent 
results as well as the totals broken down by public and private schools. 
 
 Used This Sett ing Used in last 2 years 
 Overall Public Pr ivate Overall Public Pr ivate 
Employer sponsored 61% 59% 65% 54% 53% 58% 
UH Campus 55% 56% 51% 33% 32% 33% 
Private school campus 29% 21% 51% 19% 11% 41% 
Internet 25% 26% 22% 19% 20% 16% 
Union sponsored 14% 19% 2% 9% 13% 1% 
Oceanic Ch.55/56 14% 17% 6% 7% 7% 5% 

 
The two educational settings that have been used most often are employer sponsored 
classes and workshops and coursework at the University of Hawaii.  Rounding out the 
top four are classes at private schools and coursework over the Internet.  The two settings 
used the least often were union sponsored events and Oceanic Cable channel 55/56. 
 

!  Public school teachers (17%) are twice as likely to have used Oceanic CableÕs 
channel 55/56 their private school counterparts (6%). 

 
Satisfaction 
Those teachers who have used the educational settings noted above were then asked to 
rate their overall satisfaction with each method.  Teachers were asked to quantify their 
perceptions using a four point rating scale with very good being assigned a value of four 
and very poor being assigned a value of one.  The table below highlights the percent 
results as well as the mean or average score.  The higher the mean score the greater the 
satisfaction. 
 
 Base MEAN Very good Somewhat 

good 
Somewhat 

poor 
Very poor 

Employer sponsored 141 3.5 55% 42% 3% 0% 
UH Campus 117 3.5 56% 39% 3% 2% 
Private school campus 57 3.5 54% 40% 5% - 
Internet 70 3.4 50% 40% 8% 2% 
Union sponsored 22 3.3 29% 70% 1% - 
Oceanic Ch.55/56 32 3.2 23% 71% 4% 2% 

 
Overall, teachers are very satisfied with each of the educational settings theyÕve had an 
opportunity to take advantage of.  This is evidenced by the fact that mean scores do not 
dip below 3.2 out of a possible 4.0. 
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Next, teachers who gave a rating of somewhat poor or very poor in the previous section 
were asked what would need to happen for them to increase their rating to that of very 
good.  As was noted previously very few teachers were dissatisfied enough to give a poor 
rating so the percents highlighted in this table are based on very small counts. 
 
 Base Suggestions 
Employer sponsored 8 Topics not relevant 

Disorganized 
Waste of time 

UH Campus 5 Improve type of courses 
Inconvenient 
Does not offer what I need 
Improve quality 

Private school campus 2 Cost 
Inconvenient 

Internet 8 Prefer traditional classroom 
Poor quality 
Technical problems 

Union sponsored 1 DonÕt know 

Oceanic Ch.55/56 5 Prefer traditional classroom 
Reception is poor 
Not useful in fulfi ll ing requirements 
Inconvenient/ not available when I want it 

 
SUGGESTIONS 
Each teacher was asked if there were any subject areas they thought needed to be covered 
that is not currently available to them.  The top responses are listed in the table below. 
 
 OVERALL 

N=215 
PUBLIC 
N=167 

PRIVATE 
N=48 

None/ DonÕt know 60% 59% 62% 
Classroom management 7% 7% 6% 
Life skills 5% 6% 3% 
Art/music 4% 5% 1% 
Advanced math 4% 5% - 
Science 4% 3% 5% 
Computer technology 3% 2% 6% 

 
The top response was the desire for a topic like classroom management.  Several others 
would like seminars on life skills.  Most however, could not think of any subjects in 
particular that theyÕd like to see that are not currently available. 
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At the conclusion of this section of the research teachers were asked if there was anything 
that could be done to help meet their in-service and professional needs. 
 
 OVERALL 

N=215 
PUBLIC 
N=167 

PRIVATE 
N=48 

Nothing/ DonÕt know 59% 62% 51% 
Make more convenient/easier to attend 9% 7% 14% 
Greater variety of classes 7% 7% 9% 
Need to be more organized 7% 9% - 
Lower cost 3% 3% 5% 
Make courses more relevant 3% 1% 9% 

 
Among some of the suggestions given by teachers is to one, make the seminars and 
courses easier to attend.  They want more convenient meeting times and places.  They 
want a greater variety of classes and they want coursework to be more organized in 
nature. 
 
BACKGROUND 
 

GRADE LEVEL EM PLOYER 
13% Preschool 
56% K-12 
20% Post-secondary 
11% Other 

73% Public 
27% Private 

 
Three in four (73%) teachers surveyed work in the public school system. 
 
Roughly half (56%) the respondents teach in grades K through 12.  Thirteen percent 
teach preschool aged children while one in five teachers are classified as post-secondary 
instructors. 
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