
Upper Division Core Business Classes (as of 6/14/12)

Course Title Credit Gen Ed

Transfers 
to UHM 

(SHATATR)

Transfers to 
UHH 

(SHATATR)

Transfers 
to UHWO 

(SHATATR)

Transfers 
to MAU 

(SHATATR) Prereqs Course description

UHM BUS 312 Principles of Marketing 3 MKT 310 BUSA 300 MKT 300

Concepts, problems, and opportunities in marketing within its 
competitive, political-legal, economic, social and global environments. 
Social responsibility and ethics. Marketing research. Consumer and 
business-to-business segmentation and positioning. Strategic marketing 
planning.

UHM BUS 314 Business Finance 3 FIN 320 BUSA 321 BUS 318 ACC 202 or consent

Introduction to the theory and practice of financial management: 
analysis and decision making for asset management, capital budgeting, 
capital structure, and dividend policy. Prerequisite for all other finance 
courses.

UHM BUS 315
Global Mgt & Orgnztnl 
Behavior 3 MGT 300 BUSA 386 MGT 310 PSY 100 or SOC 100

Analysis of theories and concepts underlying domestic and global 
organizational management, including behavioral and personnel issues. 
Emphasis on leadership, team-work, cultural differences in the Asia 
Pacific region. Prerequisite to all other advanced management courses.

UHH MKT 310 Princ Of Marketing 3 BUS 312 BUSA 300 MKT 300

Adm to Prof Business 
Prog, ECON 130, ACC 
250 and BUS 290

Fundamental marketing concepts and contemporary marketing issues 
are analyzed within present economic, social and legal environments; 
consumer and functional analysis are emphasized.

UHH FIN 320 Prin Bus Finance 3 BUS 314 BUSA 321 BUS 318

Adm to Prof Business 
Prog, ACC 250, MATH 
104F, 115, 205 or 
higher, and BUS 290

Introduction to concepts and techniques of business finance. Topics 
include organizational forms, agency relationships, financial analysis and 
planning, the capital formation process and capital markets, risk and 
return, time value of money, stock and bond valuation, and capital 
budgeting.

UHH MGT 300
Mgt, Orgs & Human 
Behavior 3 BUS 315 MGT 341 MGT 310

Adm to Prof Business 
Prog, COM 251, ENG 
209, and BUS 290

Survey of classical and modern management theory and practice. 
Management implications of organization theory. Basic concepts in work 
motivation, communication, group dynamics, leadership, organizational 
change, conflict, personality, and leadership.

UHWO BUSA 300 Principles of Marketing 3 BUS 312 ELCT UPP MKT 300

Examines the revolution in marketing. Applies the fundamental 
principles of successful marketing including segmentation, targeting, 
product development, positioning, packaging, placement, pricing, 
promotion, service, and relationship-building to the development of 
marketing plans.
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UHWO BUSA 321 Business Finance 3 DS BUS 314 ELCT UPP BUS 318

ACC 201 and ACC 202, 
or equivalent; and BUSA 
320 or equivalent

Introduction to the theory and practice of financial management: 
analysis and decision making for asset management, capital budgeting, 
and capital structure.

UHWO BUSA 386
Global Mgt & Organizatl 
Beh 3 BUS 315 ELCT UPP MGT 310

Analysis of theories and concepts underlying domestic and global 
organizations including behavioral and personnel issues. Emphasis on 
leadership, teamwork, and cultural differences, particularly in the Asian-
Pacific region.

UHWO MGT 310 Principles of Management 3 OTHO ELUD ELCT UPP MGT 310

This course explores the rich field of management in theory and 
practice, and as both a science and an art. The course also addresses the 
role of managers in the current world of rapid change, increased 
competitive forces, and increased expectations for the successful 
performance of employees and organizations. The student will leave this 
course with a solid background in the nature and work of management 
and managers. Applications of concepts to current workplace issues will 
be stressed.

MAU MKT 300 Principles Marketing 3 BUS 312 ELCT UPP BUSA 300
BUS 120, ECON 130, and 
ECON 131, or consent.

Applies the fundamental principles of successful marketing including 
segmentation, targeting, product development, positioning, packaging, 
placement, pricing, promotion, service and relationship building to 
development of marketing plans. Explores the impact of marketing of 
goods and services using the Internet, the World Wide Web, and other 
technologies as they emerge.

MAU BUS 318 Principles of Finance 3 BUS 314 ELCT UPP

BUSA 321 
or ECON 
321

ACC 202, BUS 120, ECON 
130 &131, MATH 115 
and 135 or higher,or 
consent.

Introduces the theory and practice of financial management: analysis 
and decision making for asset management, capital budgeting, capital 
structure, and dividend policy.

MAU MGT 310 Principles of Management 3 BUS 315 ELCT UPP MGT 310

BUS 120 and either PSY 
100 or SOC 100, or 
consent

Introduces activities and skills needed to successfully manage both 
domestic and international organizations with an emphasis on decision-
making. Includes communication, work motivation, group dynamics, 
leadership and organizational change, conflict, personality, and 
teamwork. Relates these concepts to performance, job satisfaction, and 
organizational commitment.
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