SHIDLER COLLEGE OF BUSINESS
UNIVERSITY OF HAWAII

Dr. Robert Doktor
Office: C501c

E-Mail: doktor« hawaii.cdu
Or: bobdoktor@gmail.com
Office Hours: Wed. & Fri
12 noon to 1 pm, by appt.

FALL, 2013
BUS 345 O & E: STRATEGIC MANAGEMENT

Course Description:

CONTENT:

BUS 345 is the CBA capstone core course that focuses on the strategic
management of firms, emphasizing business in the Asia Pacific region. It
deals with the function and responsibilities of a general manager and is
designed to train students to be able to make strategic corporate decisions in
an analytical and integrative way. This is an integrative course in two
respects. First, the course takes the perspective of the firm as a whole and
examines how policies in each functional area can be integrated into an
overall company strategy. Second, it takes a broad view of the environment
that includes the customers, technology, economics, capital markets,
competitors, special interest groups, and government entities. Thus, it draws
together ideas from other functional/discipline based courses. A major
objective of this course is to present a body of analytical tools for strategic
decision making, taking into account various critical considerations.

The field of strategic management explores how firms achieve competitive
advantage in the context of single and multi-business firms. The single-
business firm must leverage its distinctive strengths to exploit industry
opportunities. Similarly, the multi-business firm must increase the competitive
position of each business unit in order to add value. Accordingly, we will
explore what managers do to create value in and across businesses. In
addition, we will consider the role of alliances, acquisitions, and divestitures,
as they comprise an increasingly significant component of strategy.



Key tasks of the general manager that are emphasized in the course include:

Formulating strategy to achieve a sustainable competitive advantage,
Managing diversification and growth,

Allocating resources strategically,

Coping with multiple stakeholders,

Designing dynamic organizations and decision-making processes, and
Creating value in a global context.
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We start at the business level and examine the challenges of managing a firm competing
in a single industry. An integral part of this study is an exploration of the environment,
resources, and capabilities underlying strategy and how they may be leveraged across
varying settings and situations. In most large- and medium-sized firms, corporate
strategy is different from business strategy because of the multiplicity of businesses in
which the firm is involved. We explore the differences between corporate- and business-
level (or divisional-level) strategies and the requirements each places on managers at
different levels in the firm.

Most of the courses you have taken at Shidler thus far deal with how to excel
in functional areas, such as accounting, economics, finance, human resources,
information systems, marketing, or operations management. Employers
expect graduates to have such functional expertise. However, employers also
want graduates to understand the “big picture.” Therefore, the overarching
perspective in this course is that of the general manager with regard to the
health of the entire firm or a multi-market or multi-product division.

Functional specialists will benefit from the general management perspective
developed in this course even thought they may not be (or even want to be)
general managers. The basis of strategy is that every function’s actions
should be coordinated with the overall needs of the business. In fact,
functional specialists are the people on whom general managers can be subject
to sub-optimizing pressure, they too need to understand the general manager’s
perspective.

Learning Goals & Course Objectives

The main content objectives for the course:

-This is an oral focus course and a main objective will be to enhance your oral
communication ability

This is an Ethics focus course and a main objective will be to enhance your
thinking and decision analysis of ethical issues in business.

-Develop and reinforce a general management perspective that integrates
concepts across functional areas

-Provide framework and tools for strategic analysis

-Understand the implications of strategy for the internal organization
-Understand the implications of the global environment for strategy

-Meet a UHM graduation requirement.



Required Reading

The textbook for this course is a custom designed version of Strategic
Management: Concepts and Cases by Frank T. Rothaermel, published by
McGraw-Hill, 2013.

You may purchase either the e-book or the loose-leaf print version of the
custom text.

Instructions for purchase may be found as an email attachment at the end of
this syllabus.

Student Preparation

For the learning process to be really effective, it is necessary that you
carefully prepare the cases/readings before class and actively participate in the
case discussions during the class, and in your teams. Students are expected to
be fully prepared for each class.

Student Information Sheet

The purpose of this form is to help me get to know who you are. Please
complete the form below, detach it, and return it to the Professor by the
 third class session. There is a 5 point penalty for not returning the SIS with
photo by the third class meeting.

Attendance

Because 345”0”&”E” is a case-oriented course relying on class participation
for its success, attendance at every class is considered extremely important.
However, health issues are also very important. If you are seriously ill, it may
be wise for you to get medical attention early-on and to follow your doctor’s
advise, including staying home to rest and get better if that is best for your
well-being.

NOTE: The case presentations by teams require the teams to meet outside of
class time. We understand how difficult it may be for all team members to be
present at such meetings. From time to time during the semester, class time at
the end of a session will be made available for team meetings. Be sure to use
this time effectively, as full participation of all team members is important for
the success of team presentations.



Disability Access

Students with disabilities are encouraged to contact the KOKUA program for
information and services. Services are confidential and students are not
charged.

ORAL & ETHICS FOCUS:

Bus 345°0’&’E’ is an Oral Communication focus Course:
Oral communication skills benefit students academically, interpersonally, and
in their future careers. Students who participate in class discussions are more
involved in their own learning. Students who can express themselves will find
it easier to give oral presentations in class as well as to interact with their
instructors and with other students. Employers seek applicants who have
excellent oral communication skills.

Because UHM believes that its students should be prepared to use oral
communication skills in a variety of contexts, including public presentations
and group and interpersonal interactions, an O course is required for
graduation.

Each student will offer three oral presentations to the class during the
semester. Oral presentations are video taped and we review their playback in
order to enhance student feedback of their oral presentation skills.
Individual and/or group feedback will be provided.

Bus 345°O’7°E’ is an Ethics Focus Course:

In preceding core courses ( Bus 311,312,313,314 & 315) you have covered
ethics topics which coupled with the ethics coverage in this course leads to the
E designation. In other words, Ethics has been integrated across the core and
this course is the one that caries the ethics designation.

Team Presentations

The class will be formed into three teams. These teams will work together for
the entire semester. Each team will make three Oral Presentations; two of these will
be based upon cases from the text, the third presentation will be based upon the teams
research at a local company chosen by the team.

Exam:
There will be one in-class midterm. The midterm exam will be a multiple-
choice exam covering all text chapters.

Final Term Paper:

There will be a final term paper, the topic of which will be explained in class.



Grading

30% Oral Team Case Presentations: Oral case analysis presentation will be evaluated
each of three times during the semester. Each presentation will be worth 10% of the

grade:

15% Ethics Focus: Student analysis of ethical issues in business during the case studies
presentations is evaluated in terms of rigor of ethical decision taking. Each text case oral
presentation will contain an ethics discussion.

30% Midterm-Exam....Multiple choice questions on all chapters
15% Final Term Paper
10% Student participation in class and in group preparation

The above percentage allocations are approximations given to act as guidance. They are
not a rigid fixed formula. The Professor reserves the right to use his judgment in the final

determination of grades.



Peers Evaluation Form for Oral Presentation

1 2 3 4 100%
25% 25% 25% 25% Total
Audience cannot Audience has Student presents | Students presents
Organization | understand difficulty following information in information in
presentation presentation logical sequence logical, interesting
because there is pecause student which audience sequence which
no sequence of jumps around. can follow. audience can
information. i
ollow.
Students does not | Students is Student is at Student
Subject have grasp of uncomfortable ease with demonstrates full
Knowledge | information; with information expected knowledge (more
student cannot and is able to answers to all than required) by
answer answer only questions, but answering all class
questions about | rudimentary fails to questions with
subject. questions. elaborate. explanations and
elaboration.
Student uses Student Student's Student's graphics
superfluous occasionally uses graphics relate | explain and
Graphics graphics or no graphics that rarely | to text and reinforce screen
graphics. support text and presentation. text and
_presentation. presentation.
Student's Presentation has Presentation has
presentation has | three misspellings | no more than Presentation has no
Mechanics four or more and/or grammatical | two misspellings or
spelling errors errors. misspellings grammatical errors.
and/or and/or
grammatical grammatical
€ITOrS. €ITorS.
Student mumbles, | Student's voice is Student's voice | Student uses a
incorrectly low. Student is clear. Student | clear voice and
Elocution pronounces incorrectly pronounces correct. Precise
terms, and speaks | pronounces terms. | most words pronunciation of
too quietly for Audience members | correctly. Most | terms so that all
students in the have difficulty audience audience members
back of the class | hearing members can can hear
to hear. presentation. hear presentation.
presentation.
Total Points:

0-500 %




NOTE: DETACHABLE PAGE< PLEASE DO NOT PRINT ON BACK

BUS 345 O: STRATEGIC MANAGEMENT
STUDENT INFORMATION SHEET

The purpose of this form is to help me get to know who you are. Please complete the
form below, detach it and return it to me.

Name:

Student ID#:
Phone:

Email:

Major Field:
Work Experience:
Career Objective:
Hobbies:

Other Comments You Wish To Share:

PHOTO
(required)
Please attach a snapshot of
yourself here.




Your Group Photo Here
(Optional)
B‘ls345 I|Ol|&”E”
2013 Class Schedule
DATE TOPIC PREP READINGS

8/28.30
Week 1 Introduction To Course None
(Ethics and Leadership)

Meyers Case (in class handout)

Form Teams for Case Analysis

Select Video & Overhead Assistants
9/4,6
Week 2 St Mgt Process & Ext Anal Chapters 1 & 2

Industry Analysis

Case Analysis Presentation

Hints and Suggestions
9/11,13
Week 3 CEOs & Int Anal Chapter 3
(International Ethics) Byerite Case (in class handout)

Return SIS to Prof

9/18.20 Competitive Analysis Chapter 4
Week 4 Team meeting prepare for Oral Presentations
9/25,27 Cost Leadership & Differentiation  Chapter 5
Week 5 Case 1, Team A (Rogers’ Chocolates)
(Oral Presentation)
10/2,4 Innovation & Str Entrepreneurship Chapter 6
Week 6 Case 1, Team B (Jet Blue)

(Oral Presentation)



10/9,11 Vert Integration/ Diversification =~ Chapter 7
Week 7 Case 1, Team C (De Beers )
(Oral Presentation)

10/16,18 Mergers & Networks Chapter 8
Week 8 Team meeting for research on local case
10/23.25 Global Strategy Chapter 9

Week 9 Case 2, Team A (LEGO Group)
(Oral Presentation)

10/30,11/1 Org Design & Strategy Chapter 10
Week 10 Case 2, Team B (Cemex)
(Oral Presentation)

11/6,8 Ethics/Corporate Governance & Leadership Chapter 11
Week 11 Case 2, Team C (Cola Wars in China) Chapter

(Oral Presentation) (Read Coke/Pepsi as background)
11/13,15

Week 12 Midterm Exam Chapters 1=11
11/20,22

Week 13 Return Midterm exam

Local Case Research and Field Work

12/4,6

Week 14 Three Local Case Presentations

(Oral Presentation) (45 min max time for each Oral Presentation)
12/11

Week 15 Final Term paper Due

( NOTE: Term paper may be turned at any previous class session, but
must be turned in to Professor Doktor personally. On 12/11 students from both Wed and
Fri sections may turn in Term Papers between 10am and 11 am in Shidler office C501c.)
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Bus 345 (Bob Doktor) ebook and print direct to student link
information

Figuracion, Dimpna Wed, Jul 31, 2013 at 8:23
<Dimpna.Figuracion@mheducation.com> AM
To: ROBERT DOKTOR <bobdoktor@gmail.com>

Cc: Raegene Nakamura <raegene@hawaii.edu>, "Figuracion, Dimpna"
<Dimpna.Figuracion@mheducation.com>

Aloha Professor Doktor:

Please reference the direct to student link(s) information for both ebook and print
options. Attached are the student instructions for the ebook purchase (pdf file)
which you may email to students.

Please let me know if you have any additional questions regarding the information
provided below--I'm happy to assist! And my sincerest thanks to you and your
students for the opportunity to work with you on your content needs for Bus 345
this Fall semester! (Please also note: print desk copy tracking to arrive by Friday
of this week).

All the best,

Dimpna

eBOOK:

Ebookstore link: www.mcgrawhillcreate.com/shop , ISBN 97811 21884007, Robert
Doktor Bus 345 (O) & (E), $70.00 (please reference attached student ebook
instructions)

https://mail.google .com/mail/ca/w/0/?ui=2&ik=a8a3a|l 2505&view=pt&search=inbox&th=14035{8fe59c41b4 1/4
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Studenis can search for their ebook by ISBN (they’ll note their school: Univ of Hawaii at
Manoa, Bus 345 (O) & (E))

Students will receive ebook access to two digital downloads which they keep until they
decide to delete (they may download to their laptop/desktop and or iPAD/Apple device)

In addition to the digital downloads, students will also receive an online viewing
subscription—(subscription expires after 9 months).

Students will be able to highlight, annotate/make comments to their ebook and print the
chapters they wish to read in hard copy

NOTE: VitalSource ebook reader app must be downloaded in order for them to view/read
their ebook.

In addition to downloading to their computer hard drive, they may also view the ebook on
tablet device:

Tablet Devices supported by Vitalsource eReader:
Latest version of Kindle (Kindle Fire)
Latest version of Android

All versions of iPAD, iPOD /iPHONE

Should they experience any issues during the CREATE registration process, please contact
our Customer Care Group:

800-331-5094, Prompt 2, Prompt 1, then Prompt 4

Hours: Monday through Thursday: 3am - 6pm, Friday: 3am - 1pm, Sunday: 1pm- 6pm

Support regarding VitalSource ebook Reader or accessing their content through

https://mail .google .com/mail/ca/u/0/?ui=2&ik=a8a3a 12505&view=pt&search=inbox&th= 14035(8fe59c41b4 2/4
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Vitaleurce:

Open 24/7, tollfree free number is 855-200-4140

PRINT:

Print Option: , Loose-leaf edition at $89 ISBN 1259207765, please note that shipping is
extra charge

http://shop.mcgraw-hill.com/mhshop/productDetails?isbn=1259207765

Students will be taken directly to the purchase site for your text
They will click “add to cart”, then click on “check out”

They will either sign in to their account if they have a McGraw-Hill account or click on
CREATE an Account if they are new to purchasing from McGraw-Hill.

Students will purchase with their credit card and receive a receipt via email which they
should print for their records.

Should they have any questions, please have them contact Customer Service between 8am
- 4:30pm EST Monday through Friday at 877-833-5524.

Dimpna Figuracion | McGraw-Hill Education | Honolulu, Hawaii

email | dimpna.figuracion@mheducation.com

Cell 808.383.3917 | Fax 808.356.0172

Desk or Review Copies | www.mhhe.com

[Education Customer Support | 800.331.5094 | www.mhhe.com/support

hutps:/imail.google .com/mail/ca/u/0/?ui=2&ik=a8a3al 2505&view=pi&search=inbox&th=14035{8fe59c41bd 3/
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” Da Pidgin Ten Commandments

Hawaiiah Style

1. GOd is numbah one.

2. No make da Kine statues. ;
3. Watch yo’ mout. No swea with God's hame. 4

4. Onh Sunday, ho can do notting. e
5. [eesen to yo’ muddah and yo’ faddah.

6. NO murder hobody.

7. NO go moemoe with Yo’ bradah’s wahine.

8. NO cockaroach hotting.

9. No lie, brah!

10. NO be jealous of one hoddah person’s StUufFFs.

Oh, ah one noddah ting...
no talk stink about nobody, bumb)'e
jougeebachl, :

T




AOW TO ACCESS YOUR CREATE eBOOK (CREDIT CARD)

STEP 1: Go to www.mcgrawhillcreate.com/shop and search for and select book by
Title, ISBN, Author, or State/School

SO0KSTORE

All your course materials
3 available in one place

et vour Countn | g

Looking for new materials?
/‘_—'——-_\

"Jeoqrann\d

; Sample eBook megrawnilicreate.com)

oy WHAT YOU GET: o gaie™>
i Wy
—1 g Sample eBook ‘I-g
' $37.50 us0 -
School: Indiana Unnersiy Summary:  This text 1s for use n at MeGraw Hill ,,-'—“—‘*h\ ;
Departmant: reat Crante ra ——
it STEP 2( s

Formats Available

JSE YOUR ACCESS CODE

|

« Create an account or sign in.

» Enter and verify order information and place order.

* Your receipt and bookshelf will appear. With purchase, you receive both an online eBook
and a downloadable eBook.

» IMPORTANT! You'll receive an email from McGraw-Hill containing information on how
to view your eBooks, including your VitalSource eBook password.

Tree Emad Conversion Kit - Lyns com/Emai_Marketing - Your Shortcut to Better Conversions From the Leader in Email Marketing
Hid Archive Reportspam  Celete Move lo¥  LaDeisv Wlore acuons® Rafresh 1-30f3
noreply.he "eGraw-Hill eBookstore Product Registration Confirmation 3 3i-HL 1 3ust E 10:00 am
1
nareply-he Steps to view your eBook from The McGraw-Hill eBookstore ' ! i teps t ‘ 10:00 am
] noreply.he Your Account Got Created - Darkel v ng oo fill tad ¢ vith %ef B Wiy reqistanna ar 10:00 am

Questions? McGraw-Hill Technical Support: 800-331-5094 (prompts 2, 1, 4) - www.mhhe.com/support




HOW TO DOWNLOAD YOUR eBOOK TO YOUR COMPUTER.

« Go to www.mcgrawhillcreate.com/shop and Sign In (top, right)
« Click the My Bookshelf tab.
e Click the 12

~ button.

« You will first need to install a third-party application called VitalSource
Bookshelf. Choose your platform and install or launch bookshelf if you already
have the application

Application Checker

Dgwnloadable textbooks require a third-party application called VitalSource Bookshelf

INSTALL THE VITALSOURCE APPLICATION ALREADY HAVE THE VITALSOURCE APPLICATION?

CHOOSE YOUR PLATFORM f you already have tha VitalSource Bookshelf apphcation. you do not neea to
a-nstall it Instead, chck here to launch the booksheif

-} Microsoft Windows XP/Vista
J Mac OS X 10.4 or later

!leed help? Refer to our

Jnca instaliation 15 complete [aunch tha bookshalf
Heed help? Rafer to our

+ Run the installer.

o Restart your computer.

e Launch VitalSource Bookshelf. Questions? Please go to http://
support.vitalsource.com/kb/gettingstarted/gs-1001 for additional assistance.

= BOOKSTORE oo Ractel tione @ Help 1y Account Sisa vt R il

MY BOOKSHELF

Z . e e s
H H | Do you want lo 1un or save his hile?
Application Check«
¥ Name: setup.exe
Downloadable textbooks require a third :an-.‘ i Type Applcstion, 12.5M8
| From:  downloads, vit sbook.com
INSTALL THE VITALSOURCE AR - : OURCE APPLICATION?
[ An ) save || Cance |
CHOOSE YOUR PLATFORM| I.--.I application you do not nead lo
i i:a launch the bookshelf
< thicrosoft \Windows XP/VI4 jy  Whis Hes from the Intemet can be usehul, thes te type can AN
Y ldac OS X 104 oc later | ! }  potenhally hatm your computer. IF you do not trust the source. do not
T T unof save thes software What's the nok?

« After launching VitalSource bookshelf, you may be asked to enter your email
address and password. Please refer to the email that was sent upon purchase
for your VitalSource password.



AOW TO VIEW YOUR DOWNLOADED eBOOK.

How to NAVIGATE through the eBook download (VitalSource Bookshelf)

Fie Zde View Book Window “eip

: ] l@' 5 Imporant - m

e A A A L el s L b b e s st o e s i

. hotes =
4 Technical Theatre Producton i
Production Organization and Mana... 5 Jsa scroll bar to _____h
The Dasign Procass 5 nage '
A Bref ~istory of Theatre Archtecturs s 38 Technical Theatre Production forward/backward | i
The Stage and Its Equipment 51 bt
Tools ana Matenals 75
::: :;::;’“‘ Technoues “,"—"* .7 Click chapter name ¢
“tage Froperses 20 iojumptoa |
= speaficchapter |
Lshtng Design 227 !
 Design Examples 0 Ry 16 Chapter | ¢ Preduction Crqanizaticn and Management
Lghtng Procucoon 3
" Soung Desgn ang Techrology M

How to CHANGE PAGE VIEW on the eBook download (VitalSource Bookshelf)

Fle Zdit View Book ".'um =eip

‘ Click Page Layout INeea clanfication | i

m change the page |
ipw B © . CorentHighlighter  Boolahelf

e ————permowection Crganizaton and Management

—

v-oabon 7368

Contnuous View

L

. |
Organization and Mana... 5

Farian Ormrace 25

aatre Architecture 3. . 35

R ipment 51 ; . .
Click Hide Navigation | - o EEER e
tonide the contents 125 i .
on the left and 170 -
=nlarge tne text. o ’
M " g vesigr 227

(TR Oy NS

How to MAKE HIGHLIGHTS within the eBook download (VitalSource Bookshelf)

Fle Zdit View Book wWindow Felp

: :;] Lﬂ . Click MU /" "I Need Clanficabon | m
4 e " -m_

Hde Navgation Fage Layout Back “'8““8“‘ % ltems Highlight Make Mote

. Eockshelf
- ..:lhee" Clarification % 2. Choose ¢
‘ . Lnimportant higlighter
Centents hotes color
"3 Technucal “heatre Froducton : Design 15 2 process, NOt vamaeawmeme the steps in that process are casily under-
* Precuction Orzanzaton and Managsment S stood. "This chapter and the next two explore the process of creating a light-
The Design Process 5 g design by investigating three concepts: the design process, the image of
A Bref ~igtory of Theatre Archtectura a 28
" licht, and the h"hl:nlr kew.

The Stage and Its Equpment
~ools ing Matariai However, before vou learn these concepts, vou need to fully understand
their purpose and function. They are simply road maps. They provide direc-

tons to vour destmation if vou don’t know the wav. Once vou learn the route

22ric Procucien Technicues
& Paintirg 170
Sage Fropenes 326
wschting Design 55 vou won't need the map. But the map 1s always available if vou wet lost.

Dengn Examples &5 L. Use cursor -—.b Justasa road map isn't the trip, the process isn't the design. After vou've
SR IR = 0 selectext learned these processes and concepts and used them several times, vou would
Sound Design ang Tackralogy M4 e m———

be well served to consciously forget about them. \Why? Because an unfet-




"HOW TO VIEW YOUR DOWNLOADED eBOOK continued.

How to TAKE NOTES within the eBook download (VitalSource Bookshelf)

Fle Zdt ‘tew Book indow Febp

Centents L hotes

) Techrucal Theatre Froducton

Progucticn Organzation and Management

" The Design Process

- 2 Boef mistory of Thastre Archtecture 3

' The Stage and Its Ecwpment
i ' Tools ang Materials
} “ Scaric Procuction Tachmigues
Scene Painting
Stage Froperies
“ Lighting Design
* Dasign Examples
* Lghting Proguction

*Sound Cesaign and Tackrology

@

Reloted Items " o O
= & TheDesign pr:x
: Design is a process, not an art. But the steps in that pracess are casily under-
s 2cick ©stood. This chapter and the next two explore the process of creatng a lighe-
e HAKENTR | ing design by investigating three concepes: the design process, the image of
. light. and the lighting key.
. However, before you IL.II n these umu.-pt-. you need to fully understand
128 their purpogzsg {e direc-
; :mmm\nv B T T L . !1:: route
g i > o
:;; }o ;J;i;“t';‘:: ﬁhjuqt as isn t-t (clickredx) T _\'(-m ve
. g _ earned the: emse m would
be well sery n. Why? Because an unfet-
tered mind !\'ishlv tollowing each step in

How to SEARCH within an eBook download (VitalSource Bookshelf)

Fle =dit View Book Window Help

1l = @
Hide Navigation Page Layout  Back

A e R A S e A A i

‘Contents _ - Notes

tes and hit enter.
4 i (2) Technical Theatre Production T
8. Stage Properties 196 3. 3
Lighting Design 10. ...
..An Introduction to Stage 4
Lighting, Fifth Edition by ...
[. 4 (10) Production Organization ... S

_..2008 fallowspot: A
lighting instrument with

_ " ..and scenic, costume,

r

lighting, sound, and other ..

imbmmnbin e b smbe e

3

a

w

Type a keyword
inthe search bar }

=

H The Design Process

i 'r-ru-.an: g l'

Curawwwsodstd

e e AT ¢ ki e i e s i S 4 T R

Clickoneofthe ¢
search result boxes

Technical Theatre Production

to jump directiy to & Chapter | ¢ Production Orqanization and Management

that page

T — e e A Se ST e

How to PRINT PAGES from the eBook download (VitalSource Bookshelf)

afdﬁ View Book \indow relp

|
f

Coan Recant L

1
- <
Close Vindow Cul+w S
Back

|
'
Fage Setup... e

Evt -0

4 j (2) Technical Theatre Production

3. Stage Properties 196 9.
lighting Design 10. ..,

" .An Introduction to Stage
Lighting, Fitth Edition by ...

4 (101 Froduchion Organgation ..,

..2008 fallowspot: A
lighting instrument with a ...

.and scenic, costume,
lighting, sound, and ather ...

" .ntegrating the sets, props,
lighting, and sound with ...

astablished during the
lighting rehearsal twhich ..,

wn

[

1. Select
Sila>print | € The Design Pr

P s o

~

2. Choose the
oage range and
click Continue

| ector used to work under the artistic supervision ot the

1the past decade in manv producing organizations this sit-
a more collaborative process. The twotold reasons tor the

many scene designers are hired for only one show out ot an




HOW TO ACCESS YOUR ONLINE eBOOK.

» Go to www.mcgrawhilicreate.com/shop and Sign In (top, right)
o Click the My ‘Bookshelf tab
o Click the g y

e Anew wmdow will appear with your eBook. You may be asked to enter your
email address and password. Please refer to the email that was sent to you
upon purchase for your VitalSource password.

{) Bookshelf

Please sign in with your VitalSource account to continue:

Email:  email@yourschool.edu

Password: ;00000000004
Farqot your password?

0 Keep me signed in for two weeks
L. Dont check this for public or lab computers.

| Sign In ’
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OW TO VIEW YOUR ONLINE eBOOK.

How to NAVIGATE through the online eBook.

) Bookshelf Search: !

" Contents tintes

The Changing Raote of 4 tojumptoa

Susiness Erraronment soeafic chapter

N CaNCEDS AN0 —woummrmg vt

R Leaming Becoming a Successful Student

> Makingthe Mostof Your lime

enng You

sarming Styles. Sall-Canceépl. and Vilues

Support eBook Sample

'lanagenal Accounting

Use blue arrows to PP e,

|
nage

forward/backward £

o et

Managerial Accounting

How to MAKE HIGHLIGHTS within the online eBook.

.} Bookshelf Search |
~ Contents

Hotes

_ =Book Sample

" llanagenal Accounting

The Changing Role of Managenal Accounting in a Dynamic

Susiness Enviranment

Zasic Costllanagement Cancepts and Accounting for Mass

_ustomization Operations
 Proces

_ Student Success

s Costing and Hyhnd Product-Costing Systems

/' Make Highlight Support eBook Sample

i; Process Costing and Hybnd Product-Costing Systems (page 3 of 33 — printad page 86)
6
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